
FAME 




Solicits ideas 

which are really bright or practicable; j 
ist be original and relate to advertising only. 

/VAME stands free from entangling alliances. ha* fait 
general advancement, not In one direction, but In 
J captious criticism, but with a sincere attempt to present the truth. FAME does Its best 
to promote the higher Interests ol advertisers and publishers, and of agents, both general 
Many advertising journals emanate from agencies which seek direct control 



effort which 

and individual ambitions 
broad interests ol the advertisinK world. 



Ill serve, to the best of Its ability, all honest 
Private axes, petty personalities, petty puffs 



uphold and aid the 
In this effort it bespeaks the aid of all workers 
either in contributions (which will be paid lor) or in subscriptions and 



ONE DOLLAR per Annum, POSTPAID to any part of the World. 

J and Published by... 



Artemas Ward, un,on square - 



.NEW YORK CITY. 
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PICTORIAL 
POSTERS 



Z. — STRIKING, because in these days no design of a tame, ordinary, or me- 
diocre character will catch the eye or excite the interest of the public. 

2.—Al*T in design, lierause in this wise only can its legend be indelibly impressed 

upon the memory of the beholder. 
3*— ARTISTIC., that is to say, well drawn, nicely finished, and carefully 

printed, for in no other way can a good impression be created. 

If you desire your posters to combine all of these qualities, have them made by 

The Donaldson Litho. Co.. 



-CINCINNATI, O. 



IN THE BUSINESS FOR THIRTY YEARS 




0. P. FAIRCHILD & CO. 



».» ts 13.00 per 1000. 



* CITY BILL POSTERS, DISTRIBUTORS, 

# AND GENERAL ADVERTISERS, 



No. 16 Bast Fl£th Street, 



COVJKGTaX, KV. 



.COVINGTOH, KY. i 
bast electric car syf 
of the city and vicinity, to the Ludlow Lagoon, which ei 
by thousands of strangers every day in the summer nu 
Bace Course, one of the finest tracks in the country. Tl 



orld, which eHrry passengers to all pnrt» 
era 80 acres of water and which ia viaited 
i; it also carries passengers to the Latonia 
Latonia Jackey Club has t 



e L. & X. C, and C. U O. We have boards 



for one of our New Lists 



WE POST. 



Ky., Ludlow, Ky., Mill- 
West Covington, Ky., 
Roaedale, Ky., Central Covington, 
K> ., Bromley. Ky. 



WE DO _ 



WINDOW WORK, 
SAMPLE DISTJBIBUTIMG, 
CAHD TACKTHQ, Etc. 



BILLBOARD ADVERTISING Is Urn Official Organ of the Associated SIR Posters' Association. 
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A Monthly Resume Op Ail That Is New. Bright And Interesting OnThe Boards. 



Vol. IV, No. 4. 



CINCINNATI, DECEMBER 1 



■895- 



PES YEAR. ti.c 



The Unexpected Witness. 

BY CHARLES K. DAY. 



HE arranging for the 
billing of the town 
for the attraction I 
represented brought 
me to the bill post 




This is the way that he told his story : 
■■ Nick Forrester was one the few suc- 
cessful touring theatrical managers of his 

fortunes, none of which, I am sorry to 
sav, he was able to keep, as be died poor. 
Nick! 



managers of to-day would stick up their 
noses at that in these times, hut it was 
t business, and it scored for the bos- 
ce every time. 

■Now it is not about" either of the 
iresters that I am going to tell you 
s be accounted for as they only figure in the story incident- 
in several ways : he was a genial, whole- ally as it were. Now in his best days 
souled fellow, made many friends on the Nick played this town many times, and 




and while 



lime by inditing a few letters, hut this in- 
tention was frustrated by the running 

the men of the paste and brash who were 
laying out their work to fit the stands on 
their respective routes. 

First their talk amused me. and then a 
story told by one of their number in- 
tensely interested me. My attention 
was first attracted by their shrewd com- 
ments upon the local managers and their 
methods, and the current plays and the 
merits of the players. There was not so 
much elegance of language in their opin- 
ions, but there was a deal of 



knew pretty well what they were talking 
about, and were keen critics of the drama. 

For a while they talked of the bitter 
feuds and wars of rival bill posters in the 
larger cities, but, as this subject elicited 

mand of the foreman^who exclaimed 
with some asperity : 

" You fellows just cork up on them 
chestnuts ; fights don't go in this office." 

All the bundles being made up for (he 
routes and put awav, the foreman, sitting 
on the folding table, after prefneing his 
tale with some reminiscences of the past, 
in the days when the bill posters dealt 

' istearl road, and his wife, the leading lady, 
s, he started off with , 

o hold the rant "The support of the Forresters 
always good, the plays 

The foreman of the hill posters was 011c being a biller ami advertiser, the Forrest- on you 
of those few individuals gifted with the era prospered. One of Nick's best holds your lit. 
ability of telling n story effectively ami was lo make an announcement in front It il 

r thai of the curtain, and the Forresters were Forrcslc 
if he was relating- itnd was that popular that they always got a call their compan; 
re to tile truth. Without every night, in fact, scyeral of them, and 
wool or n pause to test his then it 
its long passed, he look us night's 



when my memory was better than it is 
now, and I have been thinking of a- good 

see by the bare condition of the top of my 
head. 

"But a name don't matter so much and 
. Well everytime 
to this town, they 
themselves and this young actor I am 
telling you about, stopped at the United 




hardly necessary to say that the read just such « 

rs had a nice lot of people' in such things in plays, an< 

They were all way up in you about this situation 

G, and very much attached to the show agine. 
that Nick announced the next and the management. One young fellow "You see this hotel c 

■ along right well blooded, calculating el 

is cut out for an figuring it just in this « 
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have explained it to yon. you can see for 
yourself just where the African was con- 
cealed in the wood pile. Old man Stevens 
was getting along in years, and if the 
clerk could only wed the daughter, 
be could step into the old man's si 
United States Hotel and alL A man hod 
to be thick who couldn't see through that; 

pane of glass to 
me all the time the clerk was making an 
>r to win the girL 



loard at the United States Hotel. I 
than usual difficulty in 
letters, and was 
post the letters in the word Ea 
so doing I had 



nd myself to the finest Christmas dinner 




"■Judge, I wish 

other side of the rail and 
t and the 
looked at me with all the 
eyes in their heads. Before 1 proceeded 



ly root* re-billittg sev- 
eral of the larger billboards for (he For- 
resters, for the play of East Lynne. As 
there was considerable wind blowing, I 
carried a light ladder with me so as to put 



BILLBOARD ADVERTISING IS FULL OF POINTERS FOR WHOLESALE DEALERS. 
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PUBLICITY. 

What is advertising? According to 
iimst newspapers, periodical publications, 
,iuii indeed most advertising journals, it 
docs not exist outside of the regular news- 
[iipera and magazines, yet nothing could 
lie more absurd. Every peddler who cries 
his wra, advertises. Every man who has 
~ .<] printed is an 
o merely hangs a 
sign on his store front. The mere selec- 
tion of n better or more prominent store 
room amounts to a direct advertisement. 
Personal letters, when they are sent oat 
s wares better 



Tor powerful, permanent publicity 
nothing excels bulletin boards and 
painted wall signs. 

Newspaper space is valuable. Any fool 
knows that, but he's a wise man indeed 
who knows how valuable it is. 

A wag observing a sign in a plumber's 
window reading " Cast Iron Sinlts." so. 
berly remarked, "Any fool knows that." 

If there had not been sterling merit in 
the billboards they could 
withstood the attacks made upo 
by the press 



Few men have the leisure to undertake 
systematic study of i 
' one ought to f 



THE ADVERTIS1CIAN. 



He b 



ye*. 



He is 



bound to ffbme, for bis existence is daily 
becoming more and more necessary. 
When lie arrives and hangs out his shingle 
they will call him Doctor, and he will 
write v | . after 




at the Hamilton Co (O.) Fair, at an 
actual cost of £5100 (which included 
everything), effected ~ 
ing to $3,670.00. Is there any other ave- 

plished half as mu 



the Advertisician in much the same man- 
ner that they Summon the family phyri- 
cian at present The patient will be duly 
examined, the prescription given, and in 
a few weeks the business will be up and 
about, looking as vigorous as ever. 



THE POSTER. 

There may be, and is, lots said against 
we are forced to 
AuM Lang Syne 
ade to be talked 
about-". Is the pooler good for ai 
ing purposes? Let's see! 




does not believe that advertising pays, do 
not waste any time 011 him in argument. 
He isn't worth it. 



There is no use for the classes of adver- 
tisers to oppose each other ; the dealer is 
out after results, and he'd as soon get it 
off of a shingle as $1 a pound papyrus and 
an editor with a gold trepanned capitus 

ter'n your'n " without any very handy 

others? The newspaper has it advan- 
tages, the poster it's; advertising in each 



cle without the aid of any ot 



is the Official Organ of the International Distributers' / 



THE ADVERTISER'S MISTAKE. 

Many advertisers throughout the coun- 
irv. wlio advertise by distributing matter, 
;dmast entirely ignore the South, par- 



tisers labor under the impression that the 
m.-ijoritv of the older colored population, 
lting unable to read, in fact, being with- 




Advertising is not ■ science, it is a fine 
art, and those who are expert in it an 




e negro patronage. These 
:e the less great buyers of 
patent medidines, for it is rarely that one 
can lie found who does not complain of 
le bodily disorder, and is ever ready to 
rnedy that is recommended lo 



■ ■ evourb^nesstbcmwshl; 



north the effort because of their povertv. 
Many of them are shiftless and very poor, 
it is true, yet, at the same tittle, there is ■ 
greater number who are economical and 



among this class of southern people. It 
is a territory that promises good returns, 
as it has never been thoroughlv worked, 
much of it never worked at all, except 
through (he mails by dealers in cheap 



effective and attract the attention of tli 
people, the at 




ELDER, JENKS & RABORG 




lixccisior' 

Circus Paste 



BM L POSTERS' 6DIISHE' 



Price $30.00 per doz. 

33.25 Each 
Extrt Extri for Circuses 

140 00 err Dor 14 00 Each. 

ELDEfl.'jENKSi HftBORt 



137 N. Fifth Street. Cor. Cherry. PHILADELPHIA. 



John Smith gets his mail from 674,279 
post offices, hence a letter addressed to 
"John Smith, United States," will reach 

Ducks cannot be sent through the mail 
when alive. The quacking would disturb 
the slumbers of the clerks on the postal 




have been seriously injured while trying 
to stand on their beads to cancel Ithe 
iced in this manner. Aiwn 
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Colorado to the front! 



Gold and Silver During the Past Year, 
ho have the Money to Buy. 

The Curran Bill Posting & Distributing Co. 

Who Control the Bill and Bulletin Boards in 

Denver, Pueblo, Colorado Springs, and surrounding Towns. 

can Contract to POST, PAINT or DISTRIBUTE Colorado, 
Utah and New Mexico. 

General Office, Denver, Colorado. 



Bill Posters' Notes. 

The following explanation is due Mr 
mm. A. Stahlbrodt, vfa: In conformity 
tvith the resolutions adopted by the New 
Stnte Association, Mr. StilhlbrodtonIeri.il 
his advertisement out, but the form con- 
to press the day before bis letter reached 



After voting not to accept work from 
inyone except Stahlbrodt. the various 
nenibers of tlie New York Slate Associa- 
ion very promptly went home and wrote 



"ONLY A BILLPOSTER. 




Leaving Old fogies, like myself and Sam Clay. 
Still bossing Ike brash or daubing with paste i 



violated tbei 
Slick Sam 



When a man has the sublime nerve to 
post bills and paint signs in (be Garden of 
the Gods, his opinion is well worth 

ject of service rendered the advertiser, 

"The average bill poster should take 



should pull them down and put new ones 

"If he is afraid to pull a board down, 
thinking he cannot get it up again, be 
should spend a little money on canvas or 
muslin and put the paper on top of that." 

There never was anything more true. 
The advertiser who sees his paper on 
rickety old boards, torn and flapping 
around in the wind, immediately sets his 
wits to work to devise another method of 
reaching the public. Good service is de- 
manded, and those furnishing it are well 
repaid for the extra effort, ai 
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BILLBOARD ADVERTISING HAS THE LARGEST CIRCULATION AMONG THE MANUFACTURERS: 



The Rochester Bill Posting Co., ? THE ERIE BILL POSTING CO. 

EOW. A. STAHLBRODT, Manager. 1 EDW. A. STAHLBRODT, Manager. 

BILL POSTERS, DISTRIBUTERS AND GENERAL ADVERTISERS, 




men t devoted to moral signs and painted 
BHI Posters* GoSSEp bulletins to their business, and it may go where she will see it oftenest, and 

be all thy well for those who are able , is on the outskirts of. the citiesV When 
The Ancient Order of Prowling Prodes to attend to it properly, bnt for one miiam corns down^wn^ef-rnin 1 is on 

it is her shopping or the - " immediate. Work 
which she has in hand, consequently her 
the 




n Cleveland. At Bryan 
a pack of old maids and superannuated ed for president bv a considerabli 

clergymen in matters of this kind. ' ; 

The cupidity and malice of. the pub- 
lisher, however, seldom fails to get the 
better of his judgment on these occasions, 
and the temptation to throw rocks at the 
bill poster under cover of the silly reso- 
lutions of a lot of old women is more 

than he can withstand. That is all there P ' B ^p™'^^ P ™''* 

ist * ,it - . CHU.c.^n^U.thiii, 

CLARENCE E. RUNBY. Sec 



on the walls fail to m 

'Advertise cigars, shirts, 
in the 

foods, etc., where ihelady of the* house 
can survey it at her leisure. 1 am sure 
this is right for 1 know that, even in my 
own case, the first posters that f see after 

press me strongly, while those that are 

during the busy hours of the day, are 
hardly noticed.' 1 



is unworthy of the name. He is rade, 
uncivil, in fact, a little short of boorish. 
Discourtesy of this nature does more to 



Ever;- bill poster should make i 



Inter-State s - " "*» 
Bill Posters' 
Protective 
Association. 



The paste brush made by Elder Jenks 
anil Raborg, of Philadelphia, is highly 
spoken of by all the firms who use it. 




BILLBOARD ADVERTISING is the Official Organ of the Illinois Bill Posters' Association. 
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THE DONALDSON 6UIDE 

3d Edition low In process of compilation 



Happenings in Several 
Cities. 




w nl the bill 

It gives his street address. 
It gives the name or the distributer. 
It gives his street address. 
It gives the name of the opera house. 
It gives the name of the local managei 



The following little story shows con- 
clusively the attitude of the public toward 
theatrical attractions which " bill ": 

Wm. R. Hayden, who is managing 
Stuart Robson this season, is the man who 
first "circused" Shakespeare. He was 
an old showman, and he nit upon the plan 
of advertising Shakespearean plays as if 
they were so many Jumbos, fat men, or 
broken neck freaks. He spread thous- 
ands of miles of dead wall with Othello 
and Iago in the "quarrel scene," Hamlet 
on the platform at Elsinore, and Richard 



DENVER NOTES. 



Mr. John Moian, traveling agent, repre- 



of tl 



is halls. 



. _. _.ie newspapers. 
It gives the names of the editors. 

It gives the date of publication. 
It gives the naraesof thedramatlt 
■ of the if 



It gives the i 

It will be a manual of useful informa- 
tion for advertisers, showmen, and the- 
atrical managers and agents. The book 
will consist of over four hundred pages, 
jxio'i. handsomely boumi in cloth and 
gill. ' In addition to the Directory the 
book will i-iubrjce the c (.1.:;. U---.- 
GET code of the Donaldson Cipher. 
vrtllB Iheshownuin'soncvclopedtaaiid 
TUUlf tlle International Professional 
NAME Kegister. The whole, work-will 
• u be carefully Te vised and brought 

"* uptodate, nml will be t:ieEia:t 

-oiuplcteandeshaustiijjruidccveriiis.itil. 
The compilation is a work of prodigious 
bfaur anil great expense, winch is not 

wholly- warrant!-;: " 

bo.ik enjovs, consciiiicnlly t'.t-^ 

publisher feels fully justified iu PUT 

calling upon bill posters, distri- ■ u 

butere and show printers to pat- ™™ 

nmiie the advertising columns, AD 

'.. IN 

by the publisher awl can ba bail upon 

application. 

ti i. 10 the iutereit of every 1.111 i-asK-ran.!.".!- 

™o"Tnif^™Ticrnse^nIi 

niniin whDt'Ymd ot theiires, opera 
— or halts you have. i 

It will bring you business. 

Because it will be coasiilieil almost 
d.iily by tlie advertisers, showmen 
llieatric'il managers of tie country. 

Dnthc 



Police Censorship In Four Cities. 

William Davis, employed by the Old 
Colony Bill Posting Company, at Provi- 
'leiice, was fined f 5 .oo and costs for post- 
ing a bill which did not meet tlie approval 
of the Chief of Police, 



Bos worth downs. Tom Keene, the trage- 
dian, was the star of this "circus" scheme 
' Hayden's, i ' 



theater, brought hither by Mr. Haydi 
spectral lithographs, to see who this i 



of Baltimore, Mi, was with us in Denver 
this past month, tind will visitPueblo and 
Colorado Springs on his way West We 
highly recommend him to alt bill posters. 

Mr. Hngle representing J. P. Primley, 
Chicago, Ills., manufacturer of Prirnley's 
Pepsin Gum, was in Denver with five 



V., for any person to ring the door bell 
or arouse the attention of the occupants 
of a house when leaving a hand bill or 
advertising sheet. Bill posters are pro- 
hibited from posting bills on rocks or 
trees adjoining the highways without the 



sidering the manner la which the fences 
of the leading streets of the city are at 
pnmil posted with large, and. iu some 
cases, objectionable bills. A reflation 
was ad<rptcd by the board expressing dis- 
approval of this display of advertising on 
fences, and particularly those of an objec- 




populati 

the description of it, stating tl 
population, together with such 
vantages as : - 



is of iSoo, put 



re very reasonable. Tw 
,-e cents per agate line 
■ar*s advertising i-. i:i t.u- 
cecdiuglv low. At liiis i 
space of half inch ilr.v'.i 
•MM comes to f<. 75 , o 
tofj.yi. 



ads ; 

ARE 
CHEAP 

REMEMBER," "that" the DONALDSON 
ly in tlreSirtcrestsof bill" jJo^ir^TlL^ribn- 

iroiii now™ this will be changed. Give 

it your endorsement. -Talk 

it up. Enlist the interest SEND 

£r^i?syi£ for 

youcau. ll'sngood thing. BLANKS 
ainlifnccorded the support 

"1 1* a big thing for nil 



Two hoys were arrested in Kansas City, 
for posting bills on the telephone poles 
there. They were not in the employ of 
Mr. Hudson, but were doing the work 
surreptitiously for the Lincoln Tea Co. 
Tlie boys were discharged as the anxhori- 
ties were unable to locate the agent of the 
Tea Company, who was really the guilty 



the popular impression went al 
Billy Hayden and bis Shakespearian 
' circus poster" made Tom Keene. ■ 
That this happened long ago has 



. has appointed adver- 
tising agent of theChieago Great Western 



signs, etc. In addition to the title of ad- 
vertising agent he will hold an entirely 
new title, never before known among 

railroad officials, which is "chief of the 
department of publicity." which title 
covers the duties not usually attached to 
the advertising agent's office. 



A correspondent writes as follows : " 1 
have had rather an unfortunate experience 
with bill posters. On a recent tour T 
found that paper left at six different 
towns had been onlv partially posted and 
that two of the firms had sold what they 
did not post to the managei of a rival 



SUCCESS ASSURED. 



yet. We would like to have the names of 
all of them. It would afford us great 
pleasure to take a few falls out of them. 



W. H. Donaldson, 




Bright Ideas 

IN YOUR ADVERTISEMENTS 



You may wtile good ads you rsel f, but with my assistance 
your ads will be better. The bitter the ads and the more 
convincing they are, the more goods they will sell — that f s 
certain. 1 charge S1.00 each Tor writing ads, sometimes 
more, and trill submit ray WOrnE for your approval before 
askingpayment if you say so. Let me help you to make 

CHARLES A.WOOLFOLK, 

446 West Main Street, 
"Make Your Businc-S Grow." LOUISVILLE, KY. 



The English Syndicate Shows, owned 
by Win. Sells, Remfrow & Ho! ton, ran 
:r quarters last week, in Denver, 
ready to start on their 
le Spring. 

John Moore, the prince of all hustlers, 

ling's Minstrels, on his way West. The 
only trouble with Moore is, he carries a 

cane and tries to explain to every bill 
poster how to post bills or hang litho- 
graphs. Iu the hereafter he may know 



letnll 



ion fnv 



they are contested in the field by a new 
company, untler the control of Peter 
Elliott. The competition has been lively, 
and both ci 



With all due respect to our informant 



Claude Robinson, of McLeansboro, Ills.,. 



Clarence E. Run . . 
who has done much toward the orgamza- 
of the Inter-State Bill Posters Assodat" 
is editor of the Waukegan Journal. 




\ S. Fee, G. P. A. of the Northern 
Pacific Ry., takes exception to the new 
poster issued by the Southern Pacific Ry.. 
wherein fit Paul is represented by an ice; 
berg, and Los Angeles by ai 
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Fifth Annual Convention 

NEW YORK STATE BILL POSTERS 
ASSOCIATION. 



This report took the « 



the members of the Associated Bill 
esters' Association. Therefore, be it 
"Result ed, That it is the sense of tile 
leinbers of this Association, that as the 



* tor 



e result of the el 
rdngy 



ta o'clock noon- President W. J Mc- 
Allister in the chair. Upon roll call, the 
secretary. Mr. J as. n. Staats, announced 
the following members present, viz : 

C F. Ffibrick, Buffalo ; George Castner, 
Syracuse ; John A. Napier, Utica ; Jos. A. 
Wallace, Oswego ; J. Bal. Carroll, Albany; 

*r. T™y; * 

it; cf. 

W. AlDt 

rs; P. J. 
vi lie, & I. 

The secretary then read the following 



. M_ t Dnndon, Troy ; McElroy 
Brothers, Flushing ; J. P. Kelly, Cohoes ; 
W. C Smith, Eltnira; and O. J. Gude, 



President, George Castner, Syracuse ; 
Vice-President, P. J. Dunn. Tompkins- 
ville, S.I.; Secretary. Edw. A. Stahlbrodt, 
New York City; Treasurer, C F. Fil- 
brick, Buffalo. Finance Committee: 
Samuel Pratt, New York City ; J. Bal. 
Carroll, Albany; Jos. A. Wallace, Os- 

&unuel Pratt then installed the officers 
in conformity with the By-laws and Con- 
of this Association. President 
McAllister, upon r 
George Castner, his 
seated him with the gavel. 

: Castner in the chair. 
Edw. A. Stahlbrodt I 



Upon ballot being taken, the applies 
of Mrs. M- C Dnndon was rejected. Mc- 
Elroy Brothers, W. C Smith, and J. P. 
Kelly were, upon ballot being taken, dnly 
declared elected members of this Associa- 
tion. The O- J. Code application was 
tabled until 2:30 o'clock. Mr. J Samuel 
Wade asked that his membership be 
changed from Cottons to Schenectady. 
Granted. 

Adjourned for dinner to 2:30 o'clock. 




granted that the 



President McAllister wielding the gaveL 
Secretary Staats, upon roll call, an- 
nounced the following members in attend- 

Samoel Pratt, New York ; C. F. Fil- 
brick, Buffalo; Edw. A. Stahlbrodt, 
Rochester; George Castner, Syracuse; 
J. BaL Carroll, Albany ; W. J. McAllister, 
Troy ; John A. Napier, Utica ; C. E. Clay- 
ton, Niagara Falls ; J as. H. Staats, 
port; J< 

" J.; P.J. 
!.S.L; 

kers; J; X. McElroy. Flushing; C A. 



Upon motion the secretary was instruct- 
ed to make application to the president of 
the Associated Bill Posters' Association of 
the United States and Canada for a new 
charter for this Association, for the reason 



Under this head the application of 
O. J Gude for membership in this Asso- 
ciation was taken from the table After 
thoroughly discussing the practicability 
accruing to onr Association by accepting 
persons to membership who have no 
identification with our craft, or who, un- 
Constitution, are not " employing 




fl the conven- 
tion, and portrayed the benefits derived 
through this organization by its members 
during the past year. He feelingly 
is adopted at the 



can be a member of the National Associa- 
tion unless he is also a member 
standing in the State Association frot 
the state in wblchfae lives.] 

W. J. McAllister moved that a com 
mittee be appointed to wait upon Mi 
Houghtaliug. and request hi 
as, under our rules and regulations, none 
but employing bill posters are eligible lo 
ibersbip in this Association. Adopted. 





J. BaL Carroll, treasurer, made his re- 
port, showing a balance on hand of forty- 
six dollars and seventy-three cts. ($46.73.) 



New York State Bill Posters' Associ- 
nbled. do con- 
demn the course pursued of the accepted 
official organ, "Billboard Advertis- 
ing," in itspresent position of espousing 



was insisted on by advertisers generally, 
not with the idea of distrusting the bill 
poster, but simply with the idea of getting 
what tliey were paying for, that tile bill 
posters themselves would soon find that 



encouraged, and supported in the belief 
that as an official organ of this Association 
in our interests, they would be protected 
rather than assailed by the same, and as 
we find w e was laboring under a misap- 
prehension of the real facts apparently, 

either by subscription or through its ad- 
vertising columns, and that we in no way 
give it our assistance and support. And 
be it further 
"Resolved, That we request the several 
and the Associated Bill 
of the United States 



more frequently and in larger quantities 
than now, and consequently would accrue 
to their benefit. This has been one of the 
great drawbacks with us in doing more of 
this kind of work through you. We will 
say frankly, however, that through you we 



our showings than we have through other 
houses through whom we have placed 
similar work, but yet the percentage of 
towns for which we had lists is less than 
we expected. We believe tl 



later, who will devote its columns exclu- 
sively for the benefit and interests of the 
members of our organization, and not lo 
onr detriment. And that we pledge our 
hearty support, both, morally and finan- 
cially, to the above end." 

After considering the above resolutions 
forover.an hour, during which time alt 
interests were considered, the above reso- 
lutions were unanimously adopted, and 

the secretary instructed to promulgate the 
above matter to all the bill posters hold- 
ing membership under our Association. 
By C F. FUbrick: 

Resolved, That the next meeting of this 
Association, to be held in the city of 
Buffalo, N. Y„ upon the second Monday 
in May. 1896. 

By W. e Smith: 

Resolred, That our nest annual meeting 
to be held in the citv of New York, upon 
■ of Nov., 1S9S. 



noted above, is judicious and paying, and 
while we cannot at this writing verify or 
disprove the statement that our sales may 
have beeu increased, yet we are inclined 



f do considerably more of this 
business in the near future. 
Very truly yours, 

Curtice Brothers Co., 
Per R. A. Badger, Sec. 
The following telegram acknowledges 
that although one member of our Associ- 
ation found it impossible to join us in 
person, bis spiritual being hovered near 
and around us: 

Buffalo, N.Y.. Nov. 11,1895. 
To N. Y. State B11.1. Posters' Ass's, 
New York City: 
"The father of your Association sends 
C. M. WhiTmier." 





to voice the . 
tnents extended below. Our members : 
realizing to a larger degree than ever be- 
fore, that they must deliver first-class 
service in every respect if tliey desire the 
advertiser. 
Y., Nov. 9, 1895. 
Edward A. STAHi.nRODT, 

Dear Sir- Referring to the matter of 
etcliup" paper, of 

Ivise that it is our 
k, when properly 
done,is of benefit. What we mean by 
being properly done is that wllcli com- 
mercial advertisers ask forlisted showings 
that in order to have this work conscien- 
tiously done the lists should be furaishe:! 
so that immediately after posting they 
can be checked up, and again before the 



We think if this 



Adjourned sine die. 
Edward A. Si 
631 Broadway, New York C 



R-I-PA-N-S 

The modern stand- 
ard Family Medi- 
cine : Cures the 
common e very-day 
ills of humanity. 



5GAIH ? vol WISH to Sell ? 

lanterns Wanted 

--■rKmleorEsrBinjt. 
rl8t„PHIln.,Ptt. 



BILLBOARD ADVERTISING IS FULL OF SUGGESTIONS TO RETAILERS. 
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Commercial 

Advertisers 



who- 



Post T3illss 



We reserve unlimited prorqiT\erit locations for mercan- 
tile purposes. 

You will find in ours a perfect up-to-date bill posting 
plant, without a superior in the United States for 
Cornrriercial Displays. 

Our entire boardings recently revised and rebuilt. 



St. Louis Bill Posting Company. 



Office, 616 Walnut Street, ST. LOUIS, MO. 



R. J. GUNNING. 



complaints of a similar character have 
been made to both the Secretary-Treasurer 
arnl General Agent of the International 
Association of Distributors. lliat « con- 
sider it a duly wc owe to the advertisers 
of the country. well as the honest dis- 
tributors, to further speak of this matter. 

The complaints referred to, speak more 
particularly of the willful waste of adver- 
tising matter recently put out for Dr. 
Miles Medical Co.. of lilkhart. lnd., in 
Chicago, Middletown, N. Y. anil Dowa- 
giac, Midi. In some instances as many 

up from the gutters and other similar i 
places where they wore thrown by the 
out who hail been employed to honestly 
distribute them. These charges of criin- 



. widely apart, 
and from gentlemen who are entirely 
to each other, dispels anything 
t savors of connivance for personal 



truth, without so much as the semblance 
of exaggeration. 

In addition to the charges regarding the 
waste of Dr. Miles' advertising matter. 
Mr. W. E. Patton, of Corinth, Miss., re- 
jwrts the wholesale waste of advertising 
matter lately discovered iu cleaning out a 
hotel building in that place. This mat- 
ter had been sent there at various limes 
lot distribution, and no dour* paid for. 
COW the building was to be renovated. It 
1 iu what (he dia- 



What d. 



• all thbw 



-sol thousand* r.f dollar 



in order that only for their own benefit, b: 



ing just that a 



li Hie 



lied by efficient organizatic 

any other name. The advertiser is not ciations that the advertiser is informed of 

free from much of the responsibility for the waste of his advertisnr matter as 

this state of affairs^-iti fact, many of them noticed above. 

are the indirect cause of it. In order that Would it not then be more to their in- 

a few dollars may be saved in the cost of terest if the advertisers of the countrj- 

distributing, they patronize, and in every should rebuke the dishonest service they 



A NEW RATE CARD. 



First Class Matter— printed matter, not folded, 
embracing Circulars, Leaflets, Dodgers. 
Pliers, Programmes, Tracts, .... 
Sttortl Class Mailer— printed 
- ihlets. C( 



instance has there been the least complaint 
where work has been entrusted to them. 
No boys are admitted to membership, only 
men whose reliability is thoroughly at- 
tested before they are accepted. 



the above Association, for distribution, 
will be placed as directed, promptly and 
efficiently. ■ - 



r^'lders'^ime^aui 



Third Class Matter— printed 

emhracing Books, Booklets, Alms.... — , - 
Calal igues, Price Lists, Premium Lists, J 

Fourth Class Matter — miscellaneous, cmbrac- 
opes), 1'uldcr:; (in i-!ivc\>pes) .... 

Fifth Class Matter - advertising novelties, em- 
bracing Calendars, Gas jet Cards, Easel 
Cards, Window Cards. Fancy Folders, 
folding Novelties, Shape Novelties, 

Si.rlA Class Matter— merchandise, embracing! 
Puzzles, Paper Weights, Rulers, Samples, I 
etc., (not fragile) J 

Seventh Class Matter— merchandise, embracing 
even-thing of a fragile nature, requiring 
jrrcat care in handling, sm-li sii !: :[i1i^ <>! 
Tiquiilsin bottles, eti 



possible way encourage, distributors who 
employ boy* some of them mere chil- 
dren - and other irresponsible parties to 
do theft work. Other advertisers profess 
to be opposed to all associ-lions of di~- 



It is this undesirable and unsatisfactory 
distributing service thai has promoted the 
if respon-iMi- dis'.nbuiurt.. ":>t 




BOISE CITY, 
IDAHO. 

POPULATION, 8,000. 



& PAULDING & GORDON, 

LICBNSED 

City Bill Posters ^Distributors. 

Members of the Associated B. P. Ass n. and International Ass'n of Distributors. 



We have more bill ng space 
than all other towns in 
Idaho pnt together. 

The city is booming. 



BILLBOARD ADVERTISING is the Official Oman of the PENNSYLVANIA Bill Posters' Association. 

se is not only low and despic- HOT SPR1NOS FOLKS AROUSED. 




GEORGE CASTNER, 



ABOUT BILLBOARDS. 



Dear Sir— Mr way of building boards 
is to char the posts half an inch deep. For 
four feel, on the end going in the ground 
three fett, so that one foot is exposed to 
th: snows, etc. ( Posts I chaired ten years 

peeling the bark, doss not give as good 

For the Face, use planed boards one foot 
wide, and put up with broken joints. 
Build ten feet high and cap with four- inch 

I think billboards on the outskirts of 
the 



The citizens of Hot Springs are agitat- 
ing an efficacious plan of systematically 
advertising the attract ions a ud advantages 




Letters to Me Editor. 

Editor Billihi.ykd Advertising: 

Dear Sir I notice in the November 
number of your magazine a letter from 
Mrs. M. Dundon, of Troyl N. Y., com- 
plaining of the injustice from which she 
has suffered at the handsof the A. B. P. A. 
While I fully concur with your views on 

ing to your notice an incident which re- 



It capacity had occasion to engage 
arris in Troy. I used McAllister's 
boards, because he had all I needed, and 
I regarded them as better than those of 
Mrs. Dundon. Her manager was much 
put out thereat, and induced Mrs. Dundon 
to buy or obtain control of a small portion 
of the lot which I had serum! for the 
She waited until the 




]. J. Kirby has purchased all the boards 
at Boone, lowa,_aiid is now the only bill 
poster in Boone. He is also manager of 
the Opera House. 

The interest in poster advertising is 
plainly made apparent by the numerous 
exhibitions all over the country. The 

that it has been gathering food in a silent 
the people. They clearly 
— ■ ide of the 
J that thi 

only effective way to reach the public eve 



the Daily Mma of thit city says that 
committees are at work perfecting details. 

The Hot Springs Bureau of Advertising 
is the name selected for the new move- 
ment Its temporary officers are : Capl- 
S. H. SUtt. president, representing the 
three large hot< 

and Hot Springs Railroads, and CapL C. 



together have subscribed 
man, Park and Arlington hotels have sub- 
scribed f, 

subscribed liberally, but it is Felt 
sary that every business a 
man in the city should 
interest in a project which 
prosperity of all, and to this end 

Capt. A. R. Smith, E. F. Klein and j. 
Varnadore, has been appointed and is now 
at work taking subscriptions to the fund. 
It is necessary that the sum of $11,000 he 
raised for the first year. 

The promoters of the movement have 
in view the employment of an expert ad- 
charge of the 



Baptist Church, Chicago, adopted a the- 
atrical method of advertising a sermon 
preached Sunday Evening, November 17. 
The whole district bounded by Twelfth, 



r.Myer 



work outlined. 

Hot Springs d 
its light u 



ted ii 



r.isby 
■•there are others." 



It is said that an offer was recently 
made to Liggett & Myers, of St. Louis, to 
par chase their plant and good will. The 
sum offered was away up in the millions 

was tersely informed that the money was 
□ever coined that could buy the right to 
make Star Tobacco. This is the one 
brand that isai 
billboards. 



City Council, of Erie, Pa., is wrest 
dth the subject of bill posting 
— It has been proposed to put thi 
t auction and sell the ex 
elusive privilege to the highest bidder. 



some unfortunate bill poster who is un- 
wittingly violating the law in his real to 
give the advertiser the worth of his money. 




BYRHCUSB. 



GE0RGE GASTNER, 

Licensed City Bill Poster, 

Distributor and Sign Advertiser, 

Room is. Courier Building, SYRACUSE, N. V. 

BRANCH OFFICES IN AUBURN, CHITTENANGO, GENEVA AND HOMER. 



blue ink on white paper, and announce 
Sunday evening sermons at Plymouth 
Congregational Church, which is being 
temporarily used by the Baptists while 

The simple fact of a church advertising 
by this means naturally a 



The 

was, •• Does a church need advertising?" 

The Rev. Johnston Myers says churches 
of the South Side most certainly do need 
it. He made the broad statement last 
night the community of the South Side 
does not know where the churches are. 
Ill explaining the situation he said : 

•'The fact is, we have goods for Hie 
people, but the people don"t know where 
to find them. There is nothing outside 
of the theatres that deals so directly with 

shotTthem our goods." 

Mr. Myers stated it is possible Iranian - 
uel Church may employ an advertising 
agent He said when the old church is in 



c lights and a coronet of 
an top of the spire, if the 
nsent to it, to attract the 



THE BEST WAV. 

So goes the caption on the cover of a 
very neat and effective pamphlet, of iS 
pages, issued by the American Bill Post- 
ing Co., L't.1, of Philadelphia. 

"The Best Way" goes beyond giving 
a mcic list of stands or catalogue of loca- 
tions. It has numerous half-tone illustra- 
tions of notable posters, and offers con- 
vincing reasons why poster advertising is 
"The best way.' 



BILLBOARD ADVERTISING IS ALWAYS FAIR, JUST AND IMPARTIAL. 
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Centre vlile. 
Constable Hook. 



J. F. O ME ALIA. 



Bill JPoster, Distributor, 

• And ADVERTISING 8ICN PAINTER, 

Tin and Card sign t.cki.g . 2 7 Montgomery St, Jersey City, N. J. 



BRANCH OFFICES: 
Ave. D&.W. 8[hSU 
461 Avenue D, j-Bsyonne. 



Distributors' Chat. 

The Fischer Distributing Agency, of 
Omaha, Neb. , put out dii ring October, for 
oni! linn alone. Jo.ooo pieces o£ advertis- 
ing. The senior member of this Agency 
is first vice-president of the 1. A. of D. 

J. A. dough, of Chicago, has done Dr. 
N. C. Davis', Frankfort, Ind., work. As 
re satisfaction, and 



Reports of c 



The membership of the International 
Association is rapidly increasing, and 
those charter members who have Wen so 
forgetful of the pledge they gave when 

fall iifarrais for their dues so as to 
jeopardize their connection with the or- 
ganization, are certainly injuring their 
future prospects for business. 



of Distributors who have or will 
notice from first assistant secrete, 
lev, of Tiffin, Ohio, that they are 

do not remit promptly, need not be sur- 



The officers of the International Associ- 
ation of Distributors frequently 
letters from distributors seeking informa- 
tion in regard to that association, and 
asking how long will it probably be after 
they become members before they will 1* 
guaranteed work ? We arc authorized to 
say that the officers of the association do 
not guarantee to furnish work to mem- 
bers. No honest nssociatio: 

already making from f 12.00 to fjo.oo per 
week. Others write, wishing to join, and 
proposing that the officers send them work 
to pay for membership fee. Such propo- 



bona-fide distributors, who can furnish 
endorsements as to their trustworthiness. 
They are not seeking members simply to 
, build up 



prominent 
the United States. You have been told, 
both by letter and in the public print, 
that '■ if your plan will insure the work 
? be thoroughly and honestly done, it will 
'and support of the 
■ the country." 




ss and wasteful distri- 



reacb the officers of the International As- 
sociation of Distributors from every sec- 
tion of the country. But we are proud to 
Bay that such work is not done by mem- 
bers of that Association, but by outsiders. 
Men—very often boys — whose sense of 
honest service for the pay received, render 
them entirely ineligible for membership 
in the above Association, even if qualified 



Don't put off until to-moi 
which you can do to-day, for tl 
be too late. Join the I. A. of D. 
benefit yourself as well as thi 
One dollar and fifty cents will admit you 
to day, but it will not be very long before 
the membership fee 
probably twice the 



marks the first anniversary of the first 
organization of what is now k 
the International Association of Distribu- 
tors of North America. That was but a 
temporary organization, as the plan then 
adopted and promulgated was something 



The following firms 
circularize different sections of the ci 
try on a large scale, viz ! 
The Packer M'fg. Co., S1-S3 Fulton 51 , 

New York. 
The Beeman Chemical Co., Cleveland, O. 
Seely, Perfumer, Detroit, Mich. 
Ed- Pinaud. 46 East 14th Street, New 
York City. 



and every one of yon — must have respect 
for yourselves; he true to your promises, 
and when work is given you to do, be 



n of the city sharper, at the head of 
The former's 
n many cases, prevented 



The Columbian Medicine Co.. Akron. O. 



Arabian MTg. Co.; loco H Street, Wash- 
ington, D. C. 

1st Ave. and jSth St, 



scheme was placed before the 
much fear that the objects aim 

proper appreciation, 



.vith r 



lie tile officers and members of the In- 
ternational on the encouraging prospects 
for ultimate success of their object as 
they present themselves at the close of 
the first year of their existence as an 



In felicitating you, bowever.on your pros- 
peels, allow us to remind you that your as- 
sociation is a business organization, and it 
will behoove you as businessmen, engaged 
closely and 
ad duty- from 



1 of the Association you 

owe it to yourselves, as well as the public, 
that if vou wish to gain the confidence 
of oilier " ' 
their res, . 

not do if you hart not respect for your- the 




The 




JOHN CHAPMAN GO. 

UCEN&ED CITY AND SUBURBAN 

Bill Posters, 

DISTRIBUTERS, 

ART BULLETIN ADVERTISERS, 

PASTE MANUFACTURERS. 
IS Longworth St., Ttlephmia 2314. 

CINCINNATI, O. 



We would like to ask 
business it is of the 
Association's how many men there are in 
a town, provided they pay their dues and 
perform their work honestly. We pre- 




[■■MiSfiKaa 



ts 
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List of Premiums. 

10 ots. swsnsfear; 



20 cts. j&SKgjS S-fdS^rS ^ 
25 cts. sSs^STassrSTS 

BlLLBOAHE- AnvEBTISlBC for Bx. 

30 cts. E£«fis,*"" 

HILUOIUID ADVESTlSlMCJOcepIS. 
A DonaMson Date Book, as_ " 

40 ots. SSMSSB*-* 
50 ots.SCVS'Sf.S.^StSjS 

COpy Of ItL.l -.LILT-.I' [HHllL.r. ■ J..L 

Goliotbo," HhtcEaloac stll* for-ti. 

75 cts. S^^YsS^to 
$1.00 

sitDtlc if IhcirnutOKranhand plate 

$1.25 sxiszsxsr^gzz^i 

subscription to that exceptionally 
..: i ■ i : .■ .■.m^'^Mcr! »r(ui<- 
carta Ii-oo, Here. Is an "[ij"^'"'^ 
la seen"- 1«.> iimrn.ii. I ■ i,nr l Li 1 1.- 

$1.50 S^SS"'""""" 



$1.75 ;«"£»"Si~-"5; ,,> ~™ 

$2.00 L 0 ,"S 5 ^ , 0 ^ D "«r*'" ,1 oiwc ^ i " 

'■ssw tP". ■ ■ ■ is 



$2.50 saxs-sis-" 4 .."* 
$300 s-r.'."*'™ *- ^ - 
$s.5o aagjaa^*':?^ 

- A niuc-inci Paste Brush""' - £° 

$4.00 ! 



secure handsomely pr?n 

$5.00 »=U^SS??*»3S 



I PECULIAR CONTRACT. 




BENNETT & MURRAY. 



Of PORT HURON, MICH. 

HaVe'thielOth day of "October, 1695, di.Bolved partna 

^ratiriag- J*- T. Bennett wiU continue the busmena under the Dime or 

f rtt;B£NNETT BILL POSTING CO. 

' . Cfty Bill Posters arid Distributors. 

' "Address Tail commanicatioiM to LEWIS T. BENNETT, Manaeer 



able to call to mind whose circular it was 
or what it advertised, although the circu- 
lar had performed it* mission thoroughly 
and left an impression on their minds thai 
will bear fruit the next time they have 
occasion to use or buy the particular 
article enptoited. 



t belie 



hell v 



have to pay one distributor in one thous- 
and under the system he pursues. 

We would like to bear from distributors 
who have served bim. 

Un1 tinker (to ' d '' n 1 5 I jJ)|;j n > I 7 W1 " 1 t, "" p 
^^^eblj°-^e r .rrherew'sU7,--*i'oafa 
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GEO, ROBINSON 



Gin BILL POSTER AND 
I R. R. ADVERTISING AGENT 
Office. Trust Co. Building, Dallas. 



Dallas and Ft. Worth, Texas. I 



FOR 

Ft. Worth Office, Opera House, Ft. Worth. 




Newspapers and Periodi- 



iivery practical newspaper man in Hie 
country should read Billiioahd Advkk. 
tisisc-'. It will contribute largely toward 
tlM success of bis business if lie does. 
Newspaper making is essentially a busi- 
„ess. and the advertising department of it 
is of twice the importance that obtains in 
ordinary mercantile houses. The news- 
paper man needs to study advertising in 
order to obtain it, and in order to handle 
it when he has succeeded in obtaining it, 
Then, loo, there is a chance that the pos- 
sibility of developing and extending his 
own business may strilte him during his 
course of study. 

Billboard Advertising is not inim- 
itable to publishers as is popularly sup- 
noscd; on the contrary, we have a very- 
lively appreciation of the benefits and 
value of this class of advertising. We do 
t there are other 



been purchased outright by Kate E. Gris- 
wold, editor of the same, and the office 
removed from 4s Milk street to ij School 
street. Boston. 

This change means that this valuable 



the journal a success, we bespeak for her 
tin- hearty support of all who are inter- 
ested in the future of such a medium as 
Profitable Advertising. 

The Tread-mill Step. 

Advertisers Guide; The Messenger. 
Stoughton. Mass.. announces that in 
future all t. f. orders will be accepted at 
vearlv rates. This is as it should be, and 
: step behind the goal a publisher 



THE PASS1NO OF THE EDITOR. 

The past twenty years have marked 
steady decline in the editorial influem 

regard the deductions made and the 
elusions reached in such mad baste, as 
possessed of little or no value. It knows 
full well that few, if any, men can read, 
digest, and then discourse with any degree 
of depth or accuracy upon the cause and 
effect of current events in the short space 
alloted the editor. Then too, the 




—Ne 



avenues of publicity open 
ma* which in some f 
good, and in others, t 
those vielded by space in publications. 
We are fully aware, too. that in I 



le instances bring as 
s. better, returns than ™ 



luld ai 

V 

aunts to lie; but what 
iher with a small cir 
do?-£. A. (K Bulletin a«d good roads. 



The time is not far distant when edi- 
torials and resumes will be entirely rele- 
gated to weekly and monthly publications, 
where they rightfully belong. 



The portrait of Mr. Andrew Nirscbel, 
which accompanies this article, is an ex- 
cellent likeness of the young man who U. 
as far as we know, the swiftest bill poster 



Mr. Nirochel is the winner, overninety- 
iven competitors, of the " Billboard Ad- 
tneush.si. Daily yertising Gold Medal" offered for the 
best time made on a 614 stand. The letter 
which follows is convincing proof, and 
prim the we do not think that the supremacy of 
Mr. Xirschet will soon be disputed 




20 



BILLBOARD ADVERTISING is the Official Organ of the International Distributers' Association. 



Billboard Advertising 



the official organ of the New York State 




to do so, while they cannot possibly prove 
otherwise tlinn fulile, 011 the other hand, 
nay wreck the Association. 



Posters' Association. Wegalherthe j] ous and ^ ' | ( - ' } Van Buret! & Co. , of N< 

information from an account of the pro- t j lelnse j ves „ n to " 1 ' f '" t( " 1 i uncl '°" w ' tn Messrs Reagan, Clark 

ceedingsand deliberation of the conven- . " s open rom t le an( i Harrj . M|1| 

. . National bodv. Tliev have artert in Hue iccWitwi nf n. 



which we have published in 




itional body. They have acted ill this association of their own. Now, this being 

matter in direct violation of the sense and 'he case, what good reason is there that 

meaning of the resolutions covering this Messrs . Muuson, and Reagan, and Clark, 

ground which were adopted at the Detroit * r ^* g^JJ^j^ Co^rcco 1 " 'f^ A ^ ocltlti °^ * 

convention, and, unless speedily rectified, should lhe ^ of tbt menioer3 n ' ol £ 

their asinine attempt to make the tail wag likewise? 

the dog can have but one outcome, and Why, in case of opposition in any 

that will be the disastrous disruption of othec dt y. would il not he- better te - 

i *U*m in the Association rather tlv 

■><» New York State l " — ""> ; — 



the outside? If keeping then, out of the 
Association did away with them, there 

SS^SS^Oe^to^^ should not feel that we haddealt mightbesome reason in it. Mil don not. 

^£2£SE2£Sk wtuitot faifl y V the various individual members In the five years that the A. B.P. A. has been 

\«™»»i l «».*»-iv« Qt Association, if we did not state Thehe will be no change in the conduct in existence it has not eliminated a sin- 

iZ£Z%£&£Z2t*ZZ£jto frankly that we deplore the matter most of . this paper. Its aim in the future, as in gte opposition firm. Does not this prove 

■ mt ™ll be to reflect the op-"- ; ~- 



o represent the 



that the A 
direction. 



1 ^ %£]>&%S $S i&!3g***- New York Association, of which any advertisers bm parte* in general. w . ^ uk , to dcmon3trate to ^ 

1 ■ 1 - naner mieht well feel proud, and we do and not t* 11 ** ° E any one or any partic- tvtr)1tbert . y,^ opposition is a 

it without regret. The uha facti ™- The utmost care will be local issue, and not a matter for Associa- 



May meeting, making tie " Billboard support, which is also withdrawn, caused ^rcised in treating each question 

tbcokial organ of ^ - little concern. The « financial « was f-, impartial and unbiased manner. We J£« ~ ™ * 

t;.n- „„,t .1,.. « ™i uii-tr «... will criticise the shortcomings of all or maRei - u - "trchild, of C. 

Association, be reconsidered. Adopted tAOc - ^ d ">* n «» Bl > whatever that "* ™ comings 01 an or ^ ^ ^ ; as do also 

B . u_L anyof the various Associations, and extol the Chapman Bros., Otting & Son, Bright 

Bros, , The Seifert Co., and many others. 



New York State Bill Posters' Assoc.; f # the various services rendered to adver- But there are many who do 



ation, in convention assembled, do con- tisers giving credit where it is due and a " i,llcss 0, e following letters \ 

" " " ' THE policy of the paper has always been m ' * „ .„ ' publish in c- J - ■ 



pursued of the accepted ^^-u^^^.-- nteting out censure wherever deserved. 



... „.e all the news obtainable in the 
"BiLt.uojHi. Apvektis- We have accomplished some good ii 



particular fields it covers, to comment Ol 
events, and criticize freely a 



the past We expect (o accomplish more " Did you know that those fool fellows 
in the future ; but we feel that it can only the 1 



Hid w 



have erred. We wish to state plainly 




king Stah 
e one and only represents 



■uld have made amends more readily; ^ S *"f" S °* fldvertis '"8 m n >u tunI1 J- tiveof their AssociaUon, whicb.of course. 



cannot find any instance in which aa ™ ced - is rank rebellion as far as the Notional 



concerned. I wonder what 
President Campbell and the rest of the 



nd explicitly that we have no explana- ANFNT OPPOSITION members of the Associated Bill Posters' 

- make and no apologies to render. ' WniOl I A™d.lion will ma ± oS Qfa l ^ ha ^ 

* • deliberate defiance of the National bodv 

QUITE LIVELY BREEZE BLOWINO. ., The ^ jote abo l t * ^ ™ a | 

The Ntw Vo.k Stab A-.~ci.tl,,,. Revoke, tb. Pratt - of Van & Co., New 

Appointment Making "Billboard Advtrti«- York City, who, in all probability put up 



and publishing their proceedings and de- 



al Orean. the job, or at 

The New York State Association, in Stahlbrodt t< 



nwith " bill 7Z 7 _ ZT.C.V^iT_, convention assembled, has formaHy re- out of the fire. 

b-berattons, W. feel that, although tmm- yol£ed ^ app o inUncQt under whi ch this " New York and Brooklyn m 



BOARD AdvehTlsimg" i n any manner, icable to ns, they are yet entitled to a fre c paperhas been representing them. Their from the Stahlbrodt regime. Sam Pratt 

either by subscription g» through its ad- and complete hearing from the rest of the reasons for so doing lay principally in the and Barney Lick are too cunning to agree 

""' craft, and we are onlv just in affording fact that the paper had opinions and tlie not to accept work from Gude. They 

them the opportonityof securing it courage to express them. The rest of the tnow the value of his patronage and have 

**,t, « ... L „ State Associations, and the Associated no intention of sacrificing it. 

At tne same time we wish to assure hill Bm Posters . Assocj^io,,, ^ probably do *'As it is, the O. J. Gude Co. has ordered 

posters m general, and especially those likewise, for the paper will continue to all of their paper out of the towns in the 

who are members of the various associa- discuss matters of interest to the craft as upper end of the state, and if the poor 

tions, which we have the honor to repre- 0 P enl y ia the future as it has in the past, fellows in the little towns are faithful to 

t officially, that the policyof thepaper We intend 10 befair and j" 3 '' however, tbeir resolutions, when Gude has a five 

Thefactthatanyoneholdsviewscontrary or ten thousand dollar appropriation to 

"Inot prevent them from hav- s plit throughout the slate, why il will 



we request the several 




be changed. We shall follow I 



._ n the future that we have in ing every opportunity of presenting them have to go entirely to New York and 

later, who will devote its columns exclu- the past, always striving to elevate bill to our readers. Brooklyn. Sam Pratt is cunnii 



sively for the benefit and int 



posting and advance the interests of bill The editor isamember in goodstanding 



in the National organization, and speaks 
t of that body. 



our detriment. And tliat we pledge our interests at heart. His < 

hjgj, ..ppon. m _i, aifcB- »"i~»"S»-M«'"PJ"M°.>l« lM e d,»lh™„,,M,„lio„,b,,„o,Id 

■ — ■i membership in their association and he accorded those of any other member. 

g^Etg.thejboveend." bmding tl^mselves not to accept work Nora « t > nol£ss ' He is not encouraging 

* • * . from the O. J. Gnde Co., the members of ™, u _P holdin K opposition in any n 



Althoccu we have not as yet been the NewYCtfk Association enacted a 
formally notified of the fact, we presume 



He simply believes that the 
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tiiii-r who ho™, looking*! Ihio mailer from members, end no! try to ui 

ur ..[jiidnoiiiL and from wlun we have rtaeoQ off our profits or making- ihe national advVrtiitr 

,i,riii.veoihcr»UiliiiE or your notion in uphold- dlsuiisfieij. »J to you in tie most kindly and friendly getting it They had found that when 

He Hi. .st' who ore I" dirrc! opposition to the Now. Mr. Kdilor. I.wil, ihh Mln l„ m„ l„ a spirit, in a spirit tilled l<J the I null Willi thty refused lillsiilL-ss at a fiii r price, or 

nen.KHof the naoclalWn. wWchy^ «reiup- ^H^M( axd/Kvxt rY (o biacaflii miatA. the good-will and friendliness engendered except through a favored individual, that 

*Iio^2tto n 'wi'i C "h?/ M ° unul ° not only by our high personal regard for they got no buriness, and thus the big 

the boys of .the bill posting fraternity, but kick, a revision of prices, the inviting of 

intensified by the thought that this little other contractors into the Association; the 

say of oars will be spread before the trade smash-up of the ring, and the apologies of 

during the Christmas days, when peace the Association for errors committed, ex- 

and gooi-will to all should prevail-that tended to The O. J. Gude Co. 

Biit^A^.ADraaMstiiciscondnctedin Now there has arisen an awful howl 

the interest of bill posting and all other about our paper printing the proceedings 

methods of publicity that help the adver- of the Inter-State Association, 

tieer.-. -. Just let us reason together in a perfectly 

i That when we help the advertiser we friendly way. Are you afraid of this 

are giving you the greatest help, and that Other Association ? Are their prices and 

the past record of your Association is too their plans more equitable than yours? 

with errors for as to accept the If so, take our advice, copy them. If not, 

of the people that have made reason with them. Offli a conference of 

get right down to paste-pot and they are not of that much importance, 

paper, and talk straight. What has been then hold your peace until they are_ 

the history of your organization up to There is work for the bill posters, good 

recent date? Only chaos and confusion, work, other than fighting among them- 

held by your organization? The one in methods of publicity other than the bill. 
Detroit! and that was better than the pre- boards that they should contend against, 
ceding ones only because the rank and They have mnch to do in 1896 in un- 
file of the Bill Posteis' Association, the proving their plants and services. Anew 
men who were in the organization for Ihe era of prosperity is opening to them if 
purpose of having their business bettered, they but see the possibilities of the hour, 
got together, rose in their might, and The commercial people have awakened 
knocked out the little New York ring that to the benefits In be derived from bill 
was endeavoring to use the Bill Posters' posting. They are ready to come into 
Association for personal use. line, but the worse enemy to-day to the 
You, Mr. President, acknowledged be- growth and development of bill posting 
fore the entire convention the mistakes is the narrow-minded bill poster who 
that had been made, and your re-election wants to rule or ruin, 
was the result of that manly acknowtedg- We are sitting in our chair, calmly sur- 
ment. You regained the esteem and con- veying the field. We are not talking hap- 
fidence of the members by your earnest hazard or with any lack of knowledge, 




Well, boys, this is what you call very work through one n 



through the narrow, short-sighted policy country, in this our Christmas greeting, 

that aimed to turn over your organization that we are with you, heart and soul, in 

or or as- and the general contracting of all com- everything that tends to better service; 

mercial work into the hands of one that we believe in good prices for good 

favored individual, who was to be sole work. We believe that bill posting, 

dictator to the bill posting fraternity, properly done, will produce more results 

You had found out the motive that infill- for an advertiser for the dollar invested 

TO THE PRESIDENT AND MEM- enced the ring to favor one-man power, than any other given line of publicity. 

r that the greatest beneficiary We are going to push bill posting for all 

e the New York member; yon we are worth. We are going to preach 
Is possibilities with all the power of press 
nd printers' ink. But we are going to 
•reach it in a way that we think is for 

and paper is coming down in all directions. throughout the country, at the sacrifice of the best interest of the trade at large. 

The editor's table is littered with paper much business; your New York member We are going to keep on following the 

that tells the story of the different bill was continually taking business from policy that we think is right, whether we 

posters in terse and forcible language. wherever it could be got, making no sac- represent Association Bill Posters of the 

That is right, hoys. Pour in the hotshot, rifice to help the countryat large, pulling United States and Canada, or only our- 
Every time anything is said to Billboard every dollar's worth , of business he could . selves; whether its members subscribe 

Advertising that you don't agree with, get, and willing, very willing to use the for the paper and advertise in it, or 

bang the editor. Association to crush his two rivals in New whether they condemn it. 

There is more fun and experience in York City, if the Association ever grew We are going to hold right to our 
opening the mail of BILLBOARD Adver- powerful enough to do it. course, because of our faith in the under- 
lie than can be got out of the best New York City was playing a waiting lying American common-sense of the 
is that ever traveled throughout the game at the expense of the smaller cities, fraternity at huge, which we believe will 
juntry, and the editor thinks he has You, Sir. President, dropped to the game, 
jumped on and helped stamp it out Yon 
Gcewhizz! but wasn't that a hot tamale also tumbled to 
from President Campbell: " If you don't to the 51 
edit Billboard AijverTisisc as I and 
the executive committee of the B 

ers' National Association think it should spectacle of the majority of members 

be edited, why you will he no longer our pleading for a lowering of the rates, American common -sense. On this we 

e like you. Mr. Editor, threatening to abandon the Association tf have pinned our faith; on this «e will 

iijets. aodihty can't uodrr.uad.iiU I (ipiaio to but you oiiut put on out spectacles and tbey were not permitted a tower price sink or swim. 

inrrn whr we no'i do bin poulng laa tome ■> look at eier>tl;ing as we s« it. You must schedule. We have placed our potter on the board; 

J ruK..n,^ J „i g Mpo.Kr. preach our policy, otherwise be silent for- There was no romance or lheor> ha this we own the hoard and all the ap- 

ti. Amen." plea. These members wanted business, preaches to it, and no one can stick any- 

y dear Mr President of the They had found out. by practical expert- thing else over it unless they boy us out 
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The Miracles of the Put 



the Miracles of the Future. 



THE MIRACLES OF THE PAST 
FORESHADOW THE MIRACLES 
OF THE FUTURE. 



There is nothing new under the son 
Our noblest achievements' in the Arts and 
Sciences have their root far back beyond 
the twilight of table. We are merely 
prudent but inevitable heirs of all the 
countless ages gone lief ore, making good 
use of our inheritance. Even display 



PASTE OR MUCILAQE. 



in the Temple of Mecca, when the smoke 
of sacrifice rose from the Pantheon, and 
when camelopanls and tigers bounded in 
the Flavian Amphitheatre; before Cgs a r , 
before Cyrus, before Moses; even further 
backward into the remotest mists of ages 
must be songht the first beginnings of the 
greatest of all methods of advertising - 



> Noah and his posterity, and 
1 the sky with "The Rainbow 
d oa high 
a of His power and 



zoned " Menc, Mene, Teiel, Uphatsin," 
on the wall, words that scorched their 
tenor and mystery even into the hearts 
of half-tnddled revelers. 

And later still, in the revolving cycles, 
the reverential Constantine, lookin 



anxsthesia, the rapid transit by steam 
or electricity, than artificial diamonds, 
than ligbtning rods, Cork legs, glass 



longing gaie upon the sky and behold 
therein our future billboards, do not be 
'Post So Bills!" 
shall only endeavor to 
imitate and rival the best models of all 
time. It has not been done before, be- 
cause we could not get there. The rocks 
and hills and mountains are labeled 
everywhere, and why not the sky. where 
the first and greatest "display ad" has 
be>n spread aloft for our wonderment 



derived from the advertising m 
the past, we hope to see the ti 
bill posting, display a 



chromato-h'thographic letters and pic- 
tures on the walls and fences of Philadel- 
phia and surrounding country, will project 



When Benjamin Franklin, the great 
philosopher, drew the forked ligbtning 
from the sky, over a hundred years ago. 
he, -too. was called an unholy violator of 
forbidden mysteries. 

To throw a new light across the sky, 
both day and night, proclaiming a mes- 




vertising which will also emt 

tisement; or, for greater conspii 
cause it to blaze with the dazzling 



at the lowest possible rates. 
This may seem ftippai 

It is only an imitation of Nature, a 



Signo Vinces," 
a glorious victoi . 
And, be it said in 




the flaming Cross 
•utoNifca— In Hoc 
: symbol of 



Of g-IUinc into heaven 
Art and Science have done much for 
humanity in the years gone by, they have 
worked miracles of achievement, they 
have leveled mountains of impossibilities 
and they will yet emblazon the wide ex- 
aven, from pole to pole, with 



play advertising. Tl 
li nitless and dazzle ei 
aganl imagination, 
with the light of all 





iepqe with reitard to it Li.. Oar eolumnn will 1 
open lor free expressions ol opinion on tl 
/*' Bill flattr, Lcmbn. 
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EXPERT AD WRITERS. 

M S 2 5n Sr. Omtl MUi -ftrajmMm to &m 
Archer. Addison, 706 Ginid Bld ( .. Philadelphia. 



Ad Writers. 



Profilahlc Advertising publishes a por- 
trait and sketch of A. D. McKinney. in 
the November issue. 



dab 



Mr. 



W 1 



12 South 151b it , Philadelphia 



years with the lale Adam Forepaugh, and 
at present with the Kicliapoo , Indian 

Any one needing the services of a compe- 
tent ad-writer can address him at either 
of the above places, with the assurance of 
receiving satisfaction. 



Bowman, Margie, Bus ton, Mum. 

Brown, B.P. IM M lW i m.l 

Brett. 131 Hassan St., New Vork, N. V. 

b. C. n., Pemn Avu. uml K iuth 
et, Pittsburgh, Pa. 

B.L.D., AdamittCo.. Buffalo, B. V. 
Cohen, O, 133 Foil it Ave., New Vork, N. V. 
Cmwtord, O. W . Advertising Manager, Masonic 

Temple. Chicago, tils. 
Curran B. L., Ill Want 34th Street, 

HOW Vork, N. Y. 
Daiid, C. P.. 67 Milk St.. Boston, Uau. 

Day. Chaa. H . , WhitneyviUe, Conn. 
Decker, F. W.. iu Chambers it., Newbnrih.K.Y. 



x of J. C. Ayer & 



fame than that he conducts it. 

F. L. Hund, who is advertising manager 
for H, G. Hunnewell. Cincinnati, is plan- 
ning a vigorous campaign for the coining 
spring. Silicene and Shine-all will 




We observe that Frank Field Fowler, of 
13 School street, Boston, has succeeded 
Mr. Field Fowler as "Tl 
and has issued an exceedingly neat as well 
as unique circular calling attention to his 
specialty as an ad-writer, and the N'ew 
England Advertising Agency, of which he 



The Star Advertising Bureau 1 
W. A. Hungerford, Geo. W. Miller and 




T/HU»t ■ 

attract ^ttwtlor, 

1, 

to advertisers who want a gt 



place advertisui] 
lars. samples, el 
do honest work: 



Let Ate 



Write you a trial advertisement [or S°c. 



JAMES H- LONG. 
Manager Bus. Ad. Co., 
ttS 5th St, R E.. Washington, D. C. 



Ottawa, Kansas. 

L. HASH MAN, 
City Bill Poster and DlttribHtsr.' 



Hattapan, Boston, Mass. 
DAHIELXisSMOrRiw St. 



DAiZE W OLE R STEIN. 
THE BILL. POSTER, 

YflZOQ city. miss. 



Population of Coaaty, 33.000.— 

/ DO 

DISTRIBUTING 

PROPERLY. 

L. A. ANDERSON. 

Iattle Rock, Palaaki County, Ark. 



. J. KEMRR. 

BILL POSTER AND 



Ardmore, Ind.Ter. 

/ I Paint, Post, Tack, Diatribnte 

/ My Boards are New. 

(gj My IiOcatloM are Prominent. 



W. R. BURNITT. 

THE BEST IN THE WORLD I 



THALMANN'S 



ONE MAN in ei 



n make m 



Our Patterns do the Work. Sample le 
10 cents, With full particulars 

Eastern Advertising and Letter Go. 

D. W. Srofield, Mgr. 

RIDGEF1ELD. C 



I. CONN. 
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Printing House Gossip. 

The printer needs the services of the 
advertising expert, and if they will but 
work together harmoniously, both are 
benefited. Bhxboard Advertising en - 



Printer? Int, Art in Advertising and 
Profitable Advertising. 

Poster printers ought to make bonfire 
about this time of year out of all their 
old wood type. If your type is worn out 
don't keep it 



Mr. E. C Neele, manager of the Show 
Printing Department the United States 
Printing Co.(Russell& Morgan Factories) 
is one of the best known show printers in 
the country. The " United States " carry 
the largest line of Circus and Menagerie 
Pictorials in the world. They also have 
a fine line of Fair Posters, which are 
always up to date. 



al l«ky Sit ; or if by chance 



almost all printing Is issued aa ■■ ■tuiiial 



spent in thejwriting of a 
catalogue*, andjn order I 



type Was bad; the presnrork mint if possible ; 
-single feature about the whole job that would 




AntYovONf Of THfM? "rVn«WMM« S™ 



• THE UNITED STATES PRINTING COMPANY. < 

i Russell & Morgan Factories j 

LITHOGRAPHERS, and 
GENERAL SHOWj PRINTERS, 



; Fifth and Lock Streets, 



CINCINNATI. OHIO. 



ROOSEN 



Ink Works, i»7s™ 



•NO DRY COLORS. 



66-68 
John street, 

Brooklyn, N. Y. 



Enlarged edition. 




BINNER, Chicago 



THALMANN'S 




STOCK COMPANY? 



,i i ...i i ,. 



Boston Job rriullngCo!^ AJdtnfBiKUi'n'MDis 

!l.,«:Llyil J>mI, lij^lc Job I h II Tiling CO. Brooklyn 

Undarl Show Print.. I»»^J N - Y - 

C^lvtrt n i.ith" Co* Detroit, Miih' ™ B 
Caineroo Show PrintlneCo. 57 Ann. HeivYork 

rnmsnnnrtfnl Show PliUlIng Co.'p'l^ 

and?! 



Ky - 

Cor's Sons. John, Gay and Plait, Baltimore 
Thn Donalds"!) Lltbo. Co.. Cln'tl, 
Elchner & Co, Baltimore 

tmptre dbow Prlnting^n., 

Forbes' Lltbo Co, tlii Devonshire. Boston 

Free Press Sh -.w {"pint., Detroit™ 

Uribl cretin cb F ™Jaio.'"" i I>OT " , ■ **" v *" k 
. .. ,1 :■! ■■ ;. , - u-.h ■. 

1 Print c"™Wku£n. New VorL. 
Gre.1 western rrimind Co, 5 :i Market. St Lo Ui , 
Crete LlthoCo. The. r. .vi 
Haber, p. 1„ Fond-du.la-T. wis 

Hasselman Printine Co.. Indianapolis, Iqd 

Hatch. C R. S H. H-, Nashville, fann 
Henoe(rsn* Co^ Cincinnati, Ohio. 

Llbbl/ snow' 'print. Bos , on, P Mass. 



14 Jefferaon. Seattle. Wasl 
atfiam. Oat., Canada. 

iho. ^o.,' jtha^! aaallM 

rag 

■ .. I ■ 



The Do~aldson Lltho. Co . Cini'i. 
Eaton. Allen & Co. Grand Raplda. with 
H-meiran & Co . cncinn-ttl. 0. 



;rane^oiCo.. « hm' 



7 : \ ■ 



Sinclair 

* 

Uakntine, 

new Verk, 



ft* Printing inks. 
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,L SIGHS AND PAINTED BULLETINS 



Sign Writers and Sign 
Painters. 

This department, which appeals in this 
-e believe will 
a timely and interesting feature of 
. Although wholly an experi- 




rejmy investigation. For example, tiike 
a lwnr.1 ten feel high and twenty-five feet 
long, it will 1« found that it requires 
la of paiwr to cover it. 
The only kind of paper that will compare 
with good sign work is lithographed, and, 
• - , etc., will cost 



BILLBOARD ADVERTISING WISHES ALL ITS READERS A MERRY CHRISTMAS. 
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THERE WAS A TIME when out-door advertising 
engaged in the various phases of this craft were regarded as n< i 

,BUT TO-DAY, - it's different. As the science of busi a 
unfolded its hidden powers, the giant strength of "Display 
how to write nice, winsome newspaper advertising, strong arg n 
was a problem of increasing pressure. How to get a genera 
population was the great question. It was answered by the bii > 

BUSINESS RAISED ITS HAT, held out its ha 
magnate whose holdings rivaled a railroad franchise. The disti j 
tising matter. And the painter became an individual whose 
hand" of the heavy depositors in Eastern banks, and, in fact, 

In the battle for recognition of out-door advertising no painter fi 



GUNNING STAIN 

No other paint advertising contractor has spent one-tenth 
tisers. Gunning's shout for " Ads of the Streets " has always 
the interests of the bill-posting fraternity for years. Gunnin 
said: "Boys, for good service you deserve all there's in it, and 
done more to directly educate advertisers to an intelligent appr 
in the business. No other general sign painter has one-tenth p 
has. And with more men (by, a safe guess, double the numb< 
constantly, under regular district superintendents throughout 1 
has ever been perfected, the head of the procession of display 
Company. The leadership of this concern as the represents 
is as clearly merited as it is recognizable. 



□□□□□□□□□□□□□□□□□□□□□□□□□□□ 



BILLBOARD ADVERTISING WISHES ALL ITS READERS A HAPPY NEW YEAR. 27 



nediums were deemed catch-penny swindles, and when those 
iescript rowdies, with no footing in the legitimate business world. 

iss promotion developed, so did advertising, and, as advertising 
rce" stood out in sharp relief. The "experts" came, showed 
lents and convincing explanations, but how to "stir things up" 
sweeping display effect widespread enough to move an entire 
losters, the painters, -the boomers of business to-day. 

and became "chummy." The bill poster became a municipal 
jtor became a respected authority upon "circulation" of adver- 
nployment and management of traveling genius wins the " glad 
ccessful advertisers everywhere. 

»ht as Gunning fought. As an exponent of the business in general 1 

)STF^EM©Sfi 



i money that Cunning has in "missionary" work among adver- 
ig out loudest, and, in the broadest general way, has advanced 
as never asked a share of anybody's profits, but has always 
ore." And in standing for Pair Prices for Good Paint Service has 
■ ation of Fair Prices for Good Posting Service than any other factor 
p : of the capital invested in Bill Posting as a business that Gunning 
< 3f all other general sign contractors put together) on the road 
United States, all working on the only organized system that 
I'llvertising operators is plainly recognizable as The R. J. Gunning 
i i out-door display advertising institution of the United States 
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FAIR NOTES. 



sary, for theltakTof convenience, first to 
assort the premiums offered into several 
large groups, and then to divide these 
large groups into smaller sub-groups. 

The first division naturally gives us 
■ group for horses, another for cattle, 
anothel for swine, still another for poul- 
try, etc. A further division gives us sub- 



Dates for State Fairs of 1896, have been 
recommended by the Western and East- 
em Fair Association, as follows, which, if 
adopted by the different State Fair Boards. 



The^-Departmcnt" will be lettered, 
white the "Class" will be numbered. 
There will be, for instance, a Department 
"A" for horses, a Department "C" for 
sheep, a Department "It" for swine, 
etc., etc. There will be for instance a 
Class " 10" for Jerseys, a Class " 14" for 
Ilolsteins, etc Each animal or article 
in a class may be designated, if desired, 
by a "Prize Number" which, if used at 
all, should commence with number one 



New York, August 34th to 39th. 
Ohio and Nebraska, Aug. 31 to Sept. 5. 
Michigan and Iowa, Sept. 7th to 11th. 
Indiana and Minnesota, Sept. 14 to 19. 
Wisconsin, September list to ibth. 
Illinois, September loth to October 3d. 
Missouri, October 5th, 



is a universal one. In ail fairs we 
have first the large group and then the 
" a Bub-gronp. In all fairs there exists 
isity of designating the main 

cessity of designating Ihe sub-groups by 



the state fain is a great step in the right 
direction. County fairs ought, one and 




Don't forget that, beginning with the 
January issue, Billboard Advertising 
begins to publish the dales and official 
rosters of the fair list for 1896. 

Send yours in now. This is one of the 
Strongest and best advertisements a fair 



published in 1896, may accord with the 
plan recently adopted. 

Arthur Babbitt, 
Ast't Sec. Wis. State Agr. Soc. 




The sub-groups, as for instance the sub- 
groups for ■' Jerseys" and for "Poland 
China," are called in the premium lists of 

J., Canada's Great Fair and Industrial 
Exposition at Toronto, and in the pre- 
mium lists of the State Fairs of Wiscon- 

dasas; in New York the same idea is 
expressed by the word section; in Illinois 
and in Nebraska by the word lot, in 
Ohio by the words entry booh: in Maine 
by the word No., and in Georgia by the 
■mw& group. 

The foregoing illustrates briefly the 
varied terminology now in use in the pre- 
numn lists of our large state fairs and eipo- 



No Office Complete Without It. 

Rusiness 



wy 0 



llty by d 



iiigs ii 



il.g tin 



particularly upon 
ACCOUNTING, OFFICE ROU- 
TINE, BUSINESS MANAGE- 
MENT and ADVERTISING, 
and incidentally upon FINANCE 
MANUFACTURE, TRANS- 
PORTATION. COMMERCE 
and ECONOMICS. 
The stated departments of the pa pet 
include Officii Mail Bag .being letter! 
from practical men on office and busi- 
ness topics ; Office Record, con 
taining illustrated descriptions of new 
devices; Business Literature, 01 
reviews of new books ; Art and Prac- 
tice OF ADVRBTIKINC.presenting stud- 
ies in successful publicity; INSTITUTES 

and Associations, recording tin 
transactions ol the organ irations auio 1 1 c 
office men ; and Business Law, pre- 
senting articles on law topics of spe 
cial importance to business managers 
The supplement, Practical Ac- 



cluding descriptions in detail of the 
accounting practiced in leading estab- 
lishments. 

Monthly, 40 pages, illustrated, in- 
cluding supplement, $2 a year. Sample 

KITTRED6E COMPANY, Publishers 

13 Altar Place, NEW YORK. 




hibitors. and leads to much confusion in 
numerous ways. Why use the word de- 
partment in one state, class in another, 



a section in the premium list of the New 
York State Fair be termed by the Wiscon- 
sin State Fairar/osi, by the Ohio State 
Fair an entry booh, by the Illinois State 
Fair a tot, by the Maine State Fair a No., 
and by the Cotton States and Interna- 
tional Exposition a/group? 

At the recent aruwal meeting of the 
Western and Eastern Fair Association, ■ 
held in Chicago on the 19th inst., this 







SP^H^I^ Tor Retailers 


St. BELIEVE the best form of retail advertising is a 
^m* well gorten-up Illustrated monthly periodical. 


iJ^VNLV j syndicate plan allows one to issue a cted- 
\~J 'table original periodical at a nominal price 

^*J^ like lha. t have studied and observed in this 
field for years, and an convinced thai the clap-trap -cheap- 
forms do not pay Progressive, intelligent merchants 
everywhere are inv.ied 10 write me NOW. First come, 
first served Mention Ihe title; -Hn»i Sio»ies" 

for MANUFACTURERS wishing to keep In touch 


circulated among the homes in a merchant's 
neighborhood, bearing his own. announcements. 

1 am preparing*) publish such a » magazine.' ■ of 16 
pages, each month, nicely printed, illustrated profusely, 
printed on good paper and well bound. Matter entirely 
original- stories written especially .for it. No "plate 


matter". Two cages are given up to the advertiser- 
second and last 

One merchant in each town may have this exclusive 
monthly service, being supplied with one thousand copies 
(ccfltaininEhisadvertisingJ.fresh and new each month, 
for f-20. Yearly contract. Terms cash In advance. 


wuh their trade or ihe public, 1 get out exclusive individual 
periodicals Ask me lor sample ol -H«<"»tS5 Tau" 
wrilten up for Graf. Morsbach St Co., of Cincinnati. 1 
am also permitted refer to them 


— *?"»». »Hs: Clifton 5. Uladv, aimer, n mm m Bonon, mass. 



BILLBOARD ADVERTISING IS READ ALL OVER THE ENGLISH SPEAKING WORLD. 



Poultry Shows. 

villi thaloi lite allow. 
ALA HA MA. 

' CALIFORNIA. 



COLORADO. 

awido spri°g>. r w Htabcoek, judge, J M 

..III, ,ee'y. tat Kaal Klo.a -.Tree., Jan. 
Denver. 1 K Helen, Judge. John Kerr. scc'y. 

J "-** COHNECTICDT. 

»tr"v' I* B Zinimcr, H !■ Scudder and N A 
Sicnots. judgea, E M Hunt. acc'y. Dec. M-*. 

DISTRICT OF COLUMBIA. 



GEORGIA. 
' ILLINOIS. 



Kofco.no. E. E Sander*, tecy. Dec. its-; 
IOWA. 

'"Itor?" ^''E'nJr^iudgc.: ""T'liuajSt 



,„. ■^Basics- 



Conventions, etc. Flower Shows. 

Dec. 6. 7. Reform press Association, Li 



A^rn. ^WS.^Rusaell. judge, k j. 
Wayne, t- P- Harris, judge. H. Gregory, aec'y, 

? ' NEW JERSEY. 

Garden Rule Poultry and Pigeon Association 
" S J Novels' J* *" * 1 »ec*y. Cranford 

NEW MEXICO. 
HEW YORK. 



Smyrna ^5harp Butterfield. jud 
Itamlnirg. B, C Pease. ncc'y. Jai 
New York Poultry and Pigeon \: 




e r-ouliry Aaaoclallon, Dec. 
qua County Poultry AHocia- 



t^arrie'ts. Grand Rapids. Mich. Kobert 
r nnc(sco. Cat. Horse Show. Dec. 3 1 



Foreign Expositions. 

Paria, France. .90. April I S lo Dec. jr. 

TH A LTt ANN '3 PRINTINO INKS 



Bin E h.n, r , E ., 
Tioy. John R. DuV*. Mc'y. J.n. 11-17. 

NORTH DAKOTA. 

°s:!:.'-s-R.T,^rs o !s-™' 



Che Babbitt Entry ana Record System 

^FOH FAIRS.*** 

The only perfect system tor re- * - rnHCISXlwr . i Ceme-lattlon Indei and Ledger 
nrdlu ...M. ..1 m..„, re- [*--»—■ ... E „„ ft*, . . . 




reader.- rvilloctaiiO^iUc^i'M'o'j 



Nfiihitniulon. Cll ... 

Utoo Poiillry ABOciaiion, Boston. C M Weld. 

,e C -y. J„„.,4-.S. 
Met Midway, Dae. 10.11. 

MICHIGAN. 



A W ML aec'y. Jan. iS-jr. 

PENNSYLVANIA. 

rlllslon, F, P. Cosper. sec'y. Dec. IT-'t. 

la Poultry As- 




'J'? •Ingoing ha in County IVuillry Association. 
V|-ii,.ntf. Jan. i.t. 



MISSOURI. 



UTAH. 

tUUCmr, J«-II.,lani.wc-y,J«n 
VIEGINIA. 




Leaving Hin? 
to Guess 



Ituv he all right in some affairs bul it isnt 
ihe thiiii; in busines. Let jour customer 

k : j u a' ivlut you are doing, whit you can do— let all whom you hope may 
4i.nifJ.iy lie your cusiomers know. Get them interested in your work. Start the 1 
new year ol V6 by sending a newsy booklet or circular to them. It will pay. " 

I make a business of preparing advertising matter and furnishing illus- 
trations an.i handsome printed matter. I am reasonable and do not eipect t 
orders uniil you known what I can do. I therefore make this ' 

SPECIAL. OFFER 



the 52-but booklets 




. Tliti.lorr; s',,.ri,l,. ti j l: ,, 



S;;- M J- Jeneraon 3-, 



Vancouver Poultry . 
Spice. aacV, Jan. 



^.Ift P. C. STOUT3 

> V*H LICENSED CITY BILL POSTERS, 
*T>J ADVERTISING SIGN CONTRACTORS, 

ink Eight* street. 333 Missouri Avmh*,;EAST ST. LOUIS, ILL 



3o 



BILLBOARD ADVERTISING HAS THE LARGEST CIBCULATION AMONG THE MANUFACTURERS. 



Detroit. Mich, 
ma Building. 




Chicago, Illinois, iLlJLi 

I PRACTICAL DISTRIBUTOR. - 



Street Car Advertising. 

people are in the habit, when confronted 




The sys te m embraces two hundred and 



Unless yon have two cards in each car, 
one on each side, yon are throwing away 
half your opportunity. 

When yonr ad La in the ears the pnblic. 
is not hurrying by with minds intent 
. upon their destination. Qnite the con- . 
tuny. They are seated right in front of 
it, where they are bonnd to see and read 
it. It a " 



♦ Crescent .Advertising and Distributing Co. 



3482 LAUREL ST. 



Contractors Tor Advertising in all branches. 



C. A. VAUGHAN. 



Formerly the bind . 

Ktli in & Vaughan Co., Chicago, Theatri- 
cal Printers, is the manager of the Chica- 
go Branch of the Thalmann PriMmx Ink 
C'.j All the old nhowtnyn win be glad to 
lo learn that Mr. Vaughan has regained 
his health, and is engaged in active bnt- 



BILL POSTING and DISTRIBUTING 

In Manning and Sumter, by 

T. M. YOUNG, 

City Bill Foster and Distributor. 



THE HUSTLER ADVERTISING CO. 

24 M. Main St.,Fort Wnyno, Ind. 



I 



I THE BILL POSTER 

1 6ARTHA8E, HO. 

I jos. BAwrt. 



JAMES COFFEE, 

City Bill Poster, 



George W.Bills, 

Toledo, 0. 

Established 1868. 

Population of City, 110,000. 

The Old and Reliable 

ncenseD 
Bill Poster and 
Distributor, 

Estimates furnished 
On application. 
The very best 
References in 
All branches of the 



SEND_ 



I {Your Polling and Olatributlng t» 

►jw.P. BAXTER 

• s RICHMOND, KV. 



MANKATO, MINN., W..B.M0 
J. H. GRIEBEL, Jr. 

Sec'y and TreiS. Minn. State-Bill Posters Ass'n 
Sale Control of All BID Boardi, Telegraph 



BILLBOARD ADVERTISING Is the Official Organ of the Indiana Bill Posters' Association. 
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Window Display. 



rut prices in your advertise!! 
1.v ilinl same token put then 
window. 




No uu-diutn exceeds in value your 
window space. If properly utilized, 
possilj ill ties are enormous. The w 
knows of a thriving business, which 
its beginning and initial prosperit; 
window display only, 
years the only advertising that Hie young 
house could afford, was that which they 
could obtain from their windows. But 
rtfully. Every day it 




the talk of the town, and 
f went out of their way forblocksin 
to catch a glimpse of them. 



Is to draw a crowd. 



Harry Chapman, of Chicago, publishes 
"k only journal in the world devoted to 
inflow dressing Every one interested 
in this work should be a subscriber to it. 



maadi ol possible buyers can't help seeiafc 
when thev art harrying through the 
to streets in any mood but that of buying 
when UrCJ are ' 




and (be nanie stands out in letters of fire, 
and fairly burns its way into the memory 
of the beholder. 

A new electrics) device throws alternate 
shades of red, white, green and purple 
light on the goods displayed in the win- 
dow. II is proving a strc 



Artemas Ward is the editor and pub- 
lisher of Fame, and it needs no long story 
lo convince our readers that the man who 
s all the great Sapolio advertising is 
producing in fkmr just about the bright- 
est of publications in bis particular field. 




of value. It ahould be gotten 



QUINN S OINTMENT 

FOR HORSES 

standsattheheadofailveterinaTyreroedies. Such trouble* 

las Spavins. Curbs, Windpnffs, splints, Bunches have do 

ahorse if the master keeps and applies Quinn"s Ointment. All 
n horsemen speak of it in the highest terms : 

Priee(r.;o. Smaller siie.soc- Sold by all druggists or sent by I 



WESTERN ADVERTISING CO. 

H. B. BODQBBS, Manager. LA CROSSE. WIS. 

DISTRIBUTORS, SAMPLERS, GENERAL ADVERTISERS, 



Population— City, 30,000; County, 50,000. 



The Chicago 3os»nd397 

West - 

Bill Posting Harrison St., 

Company, Chicago. 



Doing work for ton of t 



P. F. SCHAEFER, Manager. 



HUIEST-STOUT SIGN CO. S:™„" 



licensed Cinj Bill Pesters. 



Manufacturers of MODERN 1 



-fldwrtrshtg Slor, eontracttrs. 



213 N. Eighth Street, ST. LOUIS, MO. 



G. D. HANM0ND fit 60. 

LICENSED 

Bill Posters and Distributors, 

PITTSBURG AND ALLEGHENY CITY, 
OFFICE, NOS. 9 AND II SEVENTH STREET. 

t PITTSBURG, PA. 



The Taylor Bill Postipg Co. 

OF TRINIDAD. COLORADO. 

Legitimate Bill Posters and Advertisers of South'n Colorado, 

within five miles, 15/100. 
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BILLBOARD ADVERTISING Brieves in the Efficacy of MURAL SIGNS AND PAINTED BULLETINS. 




DEATH 



Will soon steal its inevitable march on the old yotr. Youth and vigor- 
old age and decrepitude— are the morning and evening of all things ma- 
terial. This truth applies to business as well, but there ie an advantage ; 
the evil day can he put off by the infusion of new blood. A business has 
its birth, its growth, its period of seeming inactivity, and finally, the end. 
Ward off the end infuse new blood, new ideas, into your shop. In other 
tie times. It is positive economy to add to your 



_We a 



the Hamilton manufacturing £©. 

TWO RIVERS. WIS. 



=i PRINTERS' FURNITURE, °* 



QUALITY. 



a of our goods prompts us to renewed effort. 
Office. We work in BEAUTIFUL HARD WOODS, a: 



^ "The difference between J 

I Heaven & Hell" 1 



Take the Keeley Cure for Drunkeness at 
The Keeley Institute of the East, 

NO. CONWAY, N. H. 

"The Finest Keeley Institute In the World." 



25 YEARS IN *-^pt . • v . • veeo- 
NEWPORT, KY. p^^'SuaR*!^ 


FORT THOMAS. 
CLIFTON HEIGHTS. 
COTB BKHJJSJST. 

nsBsua-rajex. 


Q. H.°OTTINQ & SON, 
Bill « Posters « and « Distributors, 


Business OHice, 608 Vork St.. "TK"- 




MOST 



, BEST 



I LEAST 



Thai :■ lo say. IBe MOST Inlannttao unit 
sd.ertisioe;. of Ihe BEST qulily and char- 

Priniersink 

iking." II It publithtd "J. and M ever 
fraught wilh IthI ■.- : n-r, ,altablc italislits. 
and useful hinti lor 




BILLBOARD ADVERTISING HAS THE LARGEST CIRCULATION AMONG THE MANUFACTURERS. 



SHOW PP /A/T/A/Q = | p. B . HftBER, City Bill Poster, 

Dates, 3- Sheets, Hangers, 4c. FON DU LAC WIS S QOOD WOP(f Inaurgs aooo ncsut-TS. 

P.B.I>aber Printing Bouse.;™" * FON DU LAC - w,s - 



IT'S A LIVE TOWN, and HAS A LIVE BILL FOSTER. 



s 



GEORGE ELSTON, 

CITY BILLPOSTER 



KALAMAZOO • - MlCH. 

J E. MCCARTHY. 

Bill Poster and Distributor. 

1 rail jpcri.l attention to my PMMtalj 



KNOX 

MEADVILlE.PA 



POSTERS PAY PROFITS. 

JOHN A.LAKIN, 

1868-1895 

C'TY B'UL FOSTER, 

COOPERSTOWN W Y. 



Be vised Hailing List of 1,000 

— mm Co 

bute bil 
C. A. 



^ C0.LSPRIN6 SHAFT SUPPOBTp 





O-ailkngtiheimH 
-. ; cm for haepLur sour feet mrm 
FmiT BATTERIES remove all aj:o™.; 
Hal feet tod liinba,ciuKa feeliDgornev m.ana 
'Whim] tothedija of joulfi. Think of Us 
-:' :r >"™ — <"t »n -niter Is all wtather! 
Th.-« MAn\EIIC BltTtRlIS [ucicaae the 
g"*"^^ W»M «ad =™ i MBoatd.lljhr 



... __. like S charm on ,our 



it to get an accurate glance at 
le of circus life, send twenty cents 
o I. D. DAY, Whitney 
•He, Conn., and receive by return mail 
'• Young Adam Forcpaugh, the Elephant 
Twiner, His Astonishing Adventures and 
Kmiting Experiences, by Charles H. Uay. 



SHOW PRINTING THAT IS UP TO THE TIMES. 


TYPE 
BLOCK 

WO.K, 


WINTERBURN 
SHOW 

PRINTING 
IBS COMPANY, 
ounc sr. CHICAGO. ILLS. 





/V\auberretU prinUns; J-J 01156 ' ^ 

pnn.i^ r Post ens! w« 

v.i it? 1 ! all sizes- -fUZ? 
fK^'t' all stvles... "* « 



Branches. 1s26 to 532 Poydras 5treet, 

■- -Kn«ravin<>- ■ ■ NEW ORLEANS 



"STILL IN THE BUSINESS. '' 

ESTABUSED 1864. 
Hy Reference Is My Work, Which Speak* Louder Than Words. 

ALBERT WEBER, 

THE LICENSED— — 

BfTT poster 'aridDTstrTbUtOf* 

OFFICE: 330 CHMP STREET. 
Adjoining Plcayane Newspaper Bldg., NEW ORLEANS, LA. 



T WANT to htar from 
BlJial tducaliono^. 1 ™ 



J iscb«r's Distributing JfeenCy 

G. e. FI5C iikk. Manager. O. P. GOODMAN, iff v. 

ijjj P. roam St.. A. F- KISCHER. Mgr. Goodman DrugCo. 

Omaha. Keb. Ot.ha.Keb. 

OUR SPECIALTY Patent Medicine and Newspaper Work. 
OUR EXPERIENCE - Tea years in the business. 
OUR GUARANTEE— Our reputation for good work. 
OUR REFERENCE— Never lost a Customer 
OUR FRIENDS Our Patrons. 

OUR TERRITORY— Omaha, South Omaha, Neb.; Council Blurt's, Iowa. 
OUR ADDRESS— 1S06 Parens in Street, OH AH A, NED. 



SCHENECTADY, N. Y.SEL?- 30,000 

Has a BILL POSTER that oan do justice to your work, 
in tho person or 

c. ii. Benedict, am 



a MONTANA o 

Bill P osters' Associa tion, 
C. A. HAEHOIS, Helena, 

STATE CONTRACTOR FOR 



Distributing, and 
General Advertising, 

Helena, Butte, Great Palls, Mi v^ nln. 
Anaconda, Bozeman, Livingston, 
Billings, Deer Lodge. 



m free. TduSoD^Wm 



It Pays 
Co Advertise 

Printing Presses, 
Printing- Inks, 
Printers' Furniture, 
Type, 
Paste, 

Paste Brush Handles, 

Paste Mixers, 

Posters, _ 

Tickets, 

Paper Cutters, 



Office Furniture, 
Electrotypes, 
Photo-Engravings, 

in the columns of 

Billboard fldwrtisiitfl. 



Bill Posters! 

Best Paste Brush H&idk dq Earth, 

t HAVE THEII. YOU NEED THEM. 

MACK W. PEACHEE, 



34 BILLBOARD ADVERTISING is the Official Organ of the Associated Bill Posters' Association. 



hibrctzte ma Powers' Assn i TRUST YOUR WORK TO j::::: 
International* Ass'n of Dis-SL. E. TIEMANN, 
tribuwrs of North Amenca J ci(y Bj|| p oslBr and Distributor, 
Address, 508 S. High St ? BELLEVILLE, ILL. ' 



r*laG Bluff, Ark. 

CHARLES SENYftRD, 

. £ign * Writer ♦ and ♦ Bill ♦ Poster, 



SAN DIECO BILL POSTINC CO. 

D. F. STUTTZ, Haaagar. SAN DIEGO, CALIP. 




j . _ gnjQ&gr art 



E.S.CHRPENTER 

MANAGER OF MUSIC HALL 

WORK WELL DONE OR NO PAY. 

- Danfolson. Windham County, Conn. 



G. RUNEY & SON, 



WHUK6CRN, 1L.L.I1SOIS. 




till 



iters / Distributors, 



Circuit, 18 Towns.— Population, 35.000. 36,000 Square Feet Billboards. 5,000 Stock Letters always on hand. 

■we -crsE the Eoisr^iLiDscisr gtxide. 



Have vou seen the New Model No. 9 

Improved American Typewriter 



$8 



Our third Year and No Competitor. Send Tor catalogue and letter written with It. 

AMERICAN TYPEWRITER COMPANY 

■ .arsY max. sqtjabe, mew yobk. " 



LAGONIA.N.H. 

POPULATION 16,000. 



J. F. HARROVIAN, 
CITY BILL POSTER* DISTRIBUTOR 



ST. LOUIS - 




GRAVING (§ 



SEND FOR SAMPLES. 



WALKER & C0. B =: Detroit, Mich. 

OFFICE, 63 ROWLAND STREET. 

Bill Posters and General Advertisers, 



mr LI.I. »i»«f ho In line 



BILLBOARD ADVERTISING is the Official Organ of the International Distributers' Association. 

As 
DEA' 



WHEN VOI/ 

USE THE 
151 IXBOVRDS 



Lexington, 




SURE, ThM it's the best town in the Stale. 
SURE. Thai the people have money to spend. 
SURK, Tint every sheet of paper you send 
to RAMSEY i. CO. will be posted in 
K ood locations, on Rood boards, ivilh 
Rood paste, and not wo many - ■■ " 

SURt.Thaiit 



E MAIN. 
M XI DOOR tO 

post omit 



The Price: 7 Cents 30 Dajs. 



Chicago Representative of 
The Donaldson Litlw. Co. 



32/5 Prairie Avenue. 



J.GARLIGK. 

City Bill Poster an* Distributor. 
NEW ORLEANS. LA. 




HRowoenee 

Ph0.< 710. 



BILLBOARD ADVERTISING IS FULL OF SUGGESTIONS IN COMPOSITION. 




Once Again filling Orders. 



i of the IMPROVED BROWER 



For a short time we have been entirely out of two 
QUOIN, but we believe that from now on we shall surely be able to keep up with all 



> upon us. So send in your orders, please. Large size, only $1.75; medium size, 
only $1.50; and small size, only $1.40. -Steel keys, 50 cts. each. , 
Every printer, who has any other standard quoin, should write for our circular, in 
which we tell how he may substitute the Improved Brewer at nominal expense. 

Those 'who know, say that the B rower Quoin is way ahead the best thing of its kind 
ever brought out. Have you seen the circular we issue, describing it ? Don't let your 
neighbor get ahead of you in this. It is no trouble now to have absolute register in 
color work. 

We also make many other articles needed by printers. Our goods are all high 
grade, and our prices, unprecedentedly low. 

UNION QUOIN CO., 358 Dearborn St., CHICAGO. 



RSADTNG 
ReadTnS, Pa- 



JOHN D. MISHLER, Manager. 



STEVENSON & SOLOMON, 
CITY BILL POSTERS 

JACKSON, MICH. 
DISTEEBDTnrO A SPECIALTY. 



CLKYON E. DOUB, 



Distributer and Sampler. 



Bay City, micb. 
Bill Posting go. 



HtKiiital to. • » 

e. 3. Bloom-field. 




RADUOAH, KY.« 



: of tongued and gnoved lu 



I FLETCHER TERRELL, M gr. City Bill Posting a Bislfibutine Co. 



Olillkes-Barre Bill Posting Company, 

M. H. BURQUNDER. MANAOER. 

City Bill Posters and Distributors. 

We do Bill Posting. Distributing and Card Tackin K . 
Out -Door Advertising of Ail Kinds. 7 W. Market St. WILKES BARRE, PA. 



HEfNRY C. WILMOT 
GR| Bill Poster ft-D 



ANN ARBOR, 



MICH. 



LIMA, O. Dec. i. 
Lima is full of Billboards. 
Our paste is full of glue. 
Don't wait, but give us a call, 
And see for yourself, 
At the end of thirty days, 
If what we say is not true to 
the day. 

UA <?.&<?. B.JirnjII 

BTU, eoSTEFJJ 2nd 
distributors. 



HOLLAND, MICH. raP 1 MW 

J. Van den Berg, 
CITY BILL POSTER. 



C. FRANK TROTT 

ABOUT ADVERTISING. 



C FRANK THOTT, 



BILLBOARD ADVERTISING is the Official Ornan of the MICHIGAN Bill Posters' Association. 




-•MB 

: 3d Annnal Convention 

Protective 
League of 
American 
Showmen 



CINCINNATI 

January 7, 8 and 9, '9S. 

Solid 
Uestibuled 
trains. 




Sri 



— CINCINNATI 

Indianapolis . O o . t oN e „ 0 
c H ic>V To^di 



Special * Convention j 

International 
Asssociation 

of 

i ( SX Distributors, ! 

— — AT 

CINCINNATI, 

January 8 and 9, '96. 

Superb 



DETROIT 



J.S. I.H1HV. Ctn'lTnv Puss. A -ft. 



D. C. EDWARDS, General Passenger Agent, CINCINNATI, O. 




JOHX BA STABLE. 



YoufBiii 




AMERICAN BOMES PUB. CO.. Kaoxvllle, Tens. 



EDWARD T. BEVERIN. 



E.T. HEVERIN 6 BR0. g 

LICENSED jj 

CITY BILL POSTERS § 



H. H. TYNER & 60. 1 

City Bill Posters and Distributors. '-'Zt 

|c?r«niiii/>c!ir«i n A I 



SPRINGFIELD, ©. 

Twenty-Five Years' Experience. 

Population 50.000. 1 



engraving Blocks. 

Also, Cvpc Stock Tor Snail Letters. 

A Large Stock of these goods always on hand. Can furnish all ordera 
Promptly. Highest Grades and Lowest Prices. 

Setter Bros. $ Co., ®*\m centre, n. y. 




STAUNTON, VA.. Pop. 12,000 
WM. CLENN, 

Bill Poster and Distributor. 



L. A. DANIELS, 

Bill t=ost€f A DTfttFisutol', 
SANTA CRUZ, 

CALIFORNIA. 



"Chat's 
Ulfcat 
Cbey 
Jill 

S ay." 

theTcarital. I J.D. BELTZ & SON^HTr.: 

Ottawa, Canada, Pop- 50.000 e54 DEACON street. 
ALEX.. JACQUES GENERAL • ADVERTISING. 



The Southern Bill posting Co. 

LICBNSSD 
City BiU Posters, Distributors, Card, Sign and General 
Railroad and Commercial Advertisers. 

ZNOXVILLE, TENK. 

POPULATION . 48,000. 



I CharttinicmKlsofl.A.otD 



BILLBOARD ADVERTISING HAS THE LARGEST CIRCULATION AMONG THE MANUFACTURERS. 

n 



ililil 



the r^HW yoi^ 



rim 



Dramatic JReuss 



The Leading American Amusement Newspaper. 

l-ubli&hcil every Tuesday in the Year at I364 Broadway. New Vork. 

Its Circulation extends to all parts of the World. 

It has regular Correspondents in every City and Town. 

it is jgaumrt; The Organ of the Circus Business in the United States. 

And baa a witer circulation in that branch of tho profeasion TITAN ALL OTBKB AMUSEMENT PAPERS IN AMERICA COMBINED. 



All Artists must use THE DRAMATIC NEWS to reach all the Managers in the World. 

All Managers must use THE DRAMATIC NEWS to reach all ihe Artists in the World. 

It is the only one paper in the world that reaches everybody in the business' 



>r Advertising and Sultscription '. 

IllillllliljlllJ-l 



THE DRAMATIC NEWS, 
1364 Broadway, New York. 




The object of this voting contest is to 
decide whom are entitled to the foUowing 

1st. The person or firm whose advertise- 
.ent receives the largest nurnher of 
votes will be presented with a handsome 
gold medal suitably ; :1 



twelve months free of 



3r^ BI Thetb: 



i Theo. Osterman, > 

Manager, and Distributor of all kinds ' 
of Distributing', AH work promptly 
done. References upon application. 

' Theo. Osterman, Belleville, I 



$10 



A DAY X"' 



*hcr>. SIO „ (j„y ior tl.t riRht par 



Hennegan&Co. Cincinnati, 0. 



HOLEY, at Pana, Ills. 



Good locations; si2es»from a 24-sheet t 
100. -Ic. per sheet, 30 days. Din-dor I. 
S.B.P.P.A. . Manager New Grand Opera 
House, Sec'y, Pana Fair' Association. 



Toftest the value of this Space, we will print 



100,000 s&Tvr. 



I $25 



a, for a 5 $ bill. 

RAWLINGS, (Print. Anything.) 
931 State Strtat, 

Send till. "od" and cBeck 
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BILLBOARD ADVERTISING Believes in the Efficacy of MURAL SIGNS AND PAINTED BULLETINS. 



m_ 

m 



THE _ 



JDaagberty Risible ^pfype^ritep. 

KITTANNING. PA. PRICE. $75.00. 

EVERY LETTER on page absolutely in. plain sight. 



m_ 
iT 



Rapid. 



Simple. 




Saws Vou money. 
• « « 

Docs t°i".< 
Your im 
ttlork me 



UMgbest Hwaro for Merit at Htlanta Erposition. 



S SENT ON TRIAL. 



i Daugherty Typewrite 



'Daugherty' as good in general work as the ' Remington, ' 
'Smith-Premier' or 'Catigraph,' each oF which machines 
have been used in our office, and in preparing original manu- 
script for the Linotype machines the 1 Daugherty ' is superior 
to all others." 

PRESS PUBLISHING CO.. 



«■ the past eight months and can certify to its splendid work." 

H. R. ILutitos. 
Jiditor Southern Tobacco Journal. Winston. K. C 



"The sia Danghcrtys have g 



n 09 good sausfqftniii ; 



DL, May 13th, 1895. 



•■ After a two months' trial, we find the Daugherty type 
writers so satisfactory that we have exchanged our last Reming- 
ton for another Daugherty. I am very willing to have you use 

' 1 1 have used the Daugherty typewriter for eleven months 
and find that it wears eminently satisfactory. The machine is 
well made, uroik* well and does not get out of order easily. For 
one who writes some of his own letters or who composes for the 
press, the Daugherty is an ideal machine." 

mow. W. J. GrBBn, 



"The Daugherty jiurchased last September has been In 
■ImoM constant use and has given the very best of satisfaction ■■ 
B. S. ItOt,unrAV, Columbiana, O. 



BILLBOARD ADVERTISING is the Official Organ of the Inter-State Bill Posters' Protective Association. 




Big Four Route jjl 

TO .rJJHSBv 

Showmen's. Bill Poster's if Distributors' Conventions, 

Cincinnati, January 7, 8 and 9, 1896. 

Best Line Rrom 
St. Louis, Peoria, Chicago, Indianapolis, Columbus, Cleveland, Buffalo, 
New York and Boston. 



Magnificent Vestibuled Trains, Wagner Buffet Sleeping- Cars, Private 
Compartment Sleeping Cars, Buffet Parlor Cars, 
and Dining Cars. 



M. E. IN6ALLS, E. 0. HcCORMICK, D. B. MARTIN, 

■ Ticket Agent 





C H. CHEATHAM. 



mill privily, you h.» aivVo r. 



RUTH BAH TON. 




£3 

: ; 



TEXAS 



ADVERTISING 

. COMPANY . . . 

OENBBAL REPRESENT ATTVE 

Billboard 

Display 

Adyertisinq, 

General Distributing and 

Exclusive Street Car Privileges. 

SAN ANTONIO, TEX. 



I Write "Catchy" $ Fetching Ads. 

12 Year*' Practical Experlenca. All Lines 
PEOPLE READ My Booklets, Etc. 

TSIQCK" NEW PLAN AND JUDICIOUS CIRCVLATION. 

WILL J. PATTERSON. I25X W. 3rd. LOS ANGELES. CAL. 



FScts! 



LEONARD'S 

$2.50 

Posting Brush. 



ESTABLISHED tSGO. 

GEORGE M. LEONARD, 

Bill lasting. 
Distributing and. 
Advertising Signs, 
oo. Grand Rapids, Mich. 



CHSS- J- VOGEU,, 

— AND — 

City Biuu Poster 

STILL OWNS 

STEUBENVILLE, OHIO. 



HOWARD H. PECK 

Red Cloud, Webster Co., Nob. 

Circular. Pamphlet and General Adver- 
tising Disrributor. Surrounding counties. 



Jo|-|n Kuhri <$ Sor\, 
City Bill Posters 
And Distributors. 

H A MlLTOf^ *0 r-HO ^ °* 



»™ MILLER BROS."* 

Licensed Bill Fosters 

And DistTibnton. 

COLUMBUS, OHIO 



WM. M ; HELOY, Box 49,CarlisJe. Pa. 
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ADVERTISING Is the Ofdcial Organ of Sis SHOW PRINTERS' ASSOCIATION. 



BILL FOSTERS' DIRECTORY. 



is!" 



Tucson, Arizona , 2,000 ft. of boards 

WM. RPP. Box. MS. dll 

Lntomo Advertising Agency, 
Dan* M . Btw, tdet- Look Bo», rtO, Loverne 



verttslag: privileges Id Denver 1 . Pueblo and 
Colorado Bpelrjf*. Population ol Denver, 



City Bill Pester. Di.inbntor 



A^XMeilBr.CUyBlll Poster and 



SgrlngTleld, 



PgUy^og.^^^^Pop. 1 3,000 



_ IS lite^iir, Utah. 



Laeonltt, M. H.^ pop^i 5jOOO, ^ ^ 

on da. J- F. Kftrr Ltr^Ti. M ftna^er. 



Fan Scott, Ku.. Pop. i4.0ao, 

BilD C Erulch, City BUI Foster. 1 

(TatpD.ar.mnd Programmer. Cards tacked 



Newport, Ky. G. H. Ottlosr ft Son, 



K City, Iowa, pop. 40 000, 

idvertlaiog A guarantee wur 
1U rUUlCUi Advertising L c 

1] - Member a. H. r\ A. 



Pajcsden^^Cil. Ctty^B 



Los Angeles. CaL Pop. 85,000. 
OapTp. Mccmn. IrroT^I-- C Hollslsnll i M 
Waukesha, Wis., pop. 9,000, 

All board* awosl, Jwolramd by C*d_ I 



Wubing-u>n, Ind. has a 

cstMJSl Write. Horrall Bm 



Pana, His. Pop. 7 



im. Pa., poo. 26,133. 

JWnlfi OromanBiU Pi 



James B. Henry a So 

SESS£«ieb 111 ™*™ 



C«^ndalt\Fa. 



Prairie City, Iowa, 

write to w. o. r*rker, civ Bin Pc 



J. B. wmiamB. Oshkosh, Wis- 
ely Bill Poets* and Distributer. Satlabli 



BILL POSTERS' DIRECTORY. 



Logan, Utah, Population 6,000 <" 

Will .trocbett, BUlVosteraod Distributor 



Mintor, Ala.^B. F. Evans^ ^ 



Boone, Iowa, Popnlation 9,000 
J. J. Klrby, city BUI Poster and Distrll 



jntusB-, «i. a- rrwwr, 
Potter and Distributer. Population 
promptly e is catSi. p.™uax.m, as 



Lima, Ohio. Pop. 20,000, 



Manchester, H. H. frank P. Colby, 



Bowling Green, Ky., Pop. 10,000. 
All Desirable Boards controlled by J. M. 




San Anionic Texas. Pop. 40.000. 

' Advertising OB_ Clu Bill Posters 



»BldE. P.O. BOX 
Olgal palntei 



Albuquerque, N. U. Pop. 10.000. 



Victoria, British Col. Pop. 20.000. 



mington. 



, City Bulpoetei 



Laurence, Kas. Pop. 15,000, 



Meridian, Miss. Pop. 15,000, 



Northfleld, Minn. Pop. 4,000. 



New Hampton, Iowa, 

K. it. (larver, Bill Poster and Diatrtbuler, 



Greenvnie^illss^^ 



St. Charles, Mo. Pop. 10,000, 
City Bill Posting Co., own and conlr 

•-—■is, SS^^mBBSS^nm 



ls^jSru.. J i£,agg" m a 



W.8. w agent. BIU Poster and Distributor 



Memphis, Term. 
Van Henrsn A Uo., Bill Potter* and D 



Classified Advertisements 



DISTBIBUTERS' DIBECT0BY. 



Patorson, K. J. Population 98,000. 
Abram H. foci. Distributor, a [lam burgh 

New Orleans, La. 



Sou t Bern Advertising Disti 



Easton, Kd. 

Tba Adv. Diet. Bureaa, posts and dlstrl. 
bates bills, sIros and cfrculsu, sod ail 
clsai.es ot advertising molter. John R 



i£e^rw??V^t?e«" ^'•"'JnlJJS Asenry. 
Branch, Allegheny Pa., J. T. HndioSj 



isle. Distributer, (2 per m. tin 



^ Ke K os, Dlstrl bH lor. 



Willi&msport, Pa. 

B.H- Bond. lUst rib u tor 



mcJfj 16, Nat. Military^ Home, 

Using matter distributed IniHonuomery 
< iraal;. (.i. r-up-jlalion .■> V-'. hi frun, ;\j 
to So per 1000, Honest -ork. Write tor 



Horth Cramer H9L H. J. 



V. E. Patton, Corinth, ft 
?J!!. p « l "«£l n '»trib«ur. 1 



Fredonia, M. Y. 



Portage, Wis. 

W. a. eatbgaie Advertising and Dlstrlbn- 
tineAgencj. Bill poatlnE.ugna lacked. oS 



Ing matter. Ail viniseren rite at 



Bochester, N. Y. 



a yon prices. Hiehesl resull 



Valparaiso, Indiana, ^ 



St. Charles. Mo., 

in* a Co.. Ai 



Hackettstown. N. J. 



Lean, Dutribnier, ilaoatackad 



Seranton, Lackawanna Co., Pa. 

'I 1' 1 1 1 1 1" in n ■ 1 1 si aljlj *■*■*■ 



Akcdls," Write to di 



Carthage, Mo. P 

Joseph aimll, DIs 

Ueneral Advertiser. 



Boise.'Idaho, Spauldlng ft Gordon, 



Classified Advertisements 



DISTRIBUTERS' DIRECTORY. 



Chicago, Ills. J, A. ClOUR-h, 



Washl ngton^.^C . 



Street, N . E. DIs. 



Boston, Bass. Pop. 600,000. 



Louisville, Ky. R. Taylor, 

Ueneral D^trlWer. Pint class at 



Advertl5inK of all kinds bandied 



Comber land. Ind. 



Marinette, Wis. Menominee, 

l'"|.. ■ 9 - A,l,..lnlug Pop. B 

win. H. Earts. Mar'nettf. WlL M' 
Distrlbntor. Vour oontrsf ■aSWli 



EXPERT AD. WRITERS. 



Ads that will r 



ADVERTISERS ! ADV. MANAGERS ! 

We Want Your Attention. 

Don^t You Want a Good Reliable Man 
to Distribute Your Advertising Matter 
in New Hampshire. Prices from 
$ 1.50 to I3.00 per thousand. Con- 
sistent with honest work. 
Circulars Mailed. Reference Furnished. 

-DON AT J. LEFEBVRE, 

P. 0. Box 483. MANCHESTER N. H 



ADVERTISING CIRCULATORS WANTED. 

lrcatate adver^Ung. Forfeit pani'cuLais, tic.. 
UlM "Ca., B.lfV N. Windham, Me. 



WOBCBSTBB, Mass., Pop. 361,000 

■ signs tacked up. CSrcolan, etc nistritwed. 

M. W. Corbett, Westminster, 



SHOW BILL DATING OUTFITS 

E. TAYLOB ft CO., ClOTBland, O. 



B.F. BRUNS c£ CO. 

Circulars Distributors * Bill Posters 

109 N. Msln St, ST. CHARLES, M0. 



"The Advertiser's Trade Journal of 
New Eneland." 

PROFITABLE ADVERTISING, 



ma In colon. OK"*' « 



ESTABLISHED 1STB. 



BARRY E. STOOPS. Manager. 



POPULATION. 50,000. 





